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The Battle with Fake Wine
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For any popular brand in China, there is always a risk of fakes. The
wine industry is certainly not immune to this. Labels and bottles of
the most recognizable wine brand, Chéateau Lafite Rothschild, are
sold all over the country. Wine brands from the most famous estates
in France and Australia among other places, are now also suffering
from this problem. Unfortunately, various media outlets, in an
attempt to educate and take care of the public, but without proper
investigation, have also released stories about the supposedly
excessive profits earned by wine importers and on methods of

distinguishing genuine or fraudulent wines.

The result is, of course, a sharp fall in consumer confidence. To
compound the problem, there has been an emergence of a group of
people who we have dubbed “Professional Fake Wine Seekers” .
Their sole aim is to meticulously seek out the printing errors on the
Chinese back label of wines and then demand compensation from

the importer.

We therefore bring you, this month, a special issue about wine forgery.
We have included some well known examples of recent wine forgery
cases from around the world. There is also an interview with Mr.
Zhu Sixu, the Guangdong Alcohol Monopoly Bureau Chief, who gives
us all some advice on the purchasing of fine wine and how to spot a

fraudulent bottle.

To blindly follow another person’ s opinion without looking at the
facts is never helpful. The most important factor in determining the
genuineness of a wine is to look at its provenance. Aussino has been
in the wine industry for sixteen years and has a solid background.
The inteligent reader will know how to choose a reliable importer, and

Aussino is certainly one of the best choices.
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VINEXPO 2012:
Dazzling Stars over Hong Kon
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VINEXPO Asia-Pacific, the professional wine and spirits exhibition
in Asia welcomed a record number of Asian buyers at its 5th
show in Hong Kong from 29 to 31 May 2012.

This international exhibition is the largest wine and spirits
showcase in Asia. 10,500 sg. m of stand floor space

was assigned to 1,050 exhibitors from 28 countries. It

This exhibition showed strong characteristics in following aspects:

registered 15,785 visitors from 24 countries, up 25%

compared to 2010.

Aussino World Wines, together with a strong line up of its
partner producers from France, Italy, Australia, Chile etc, set
up a 130 sg. m booth in the main area of the exhibition hall,

becoming the largest booth among all Asian exhibitors.

W The quality of professional visitors has seen a great
improvement. China demonstrated its dominance
by sending 38% more representatives this year. The
5,705 Chinese buyers at the exhibition came to look

for new products. They seek to build a comprehensive

W The attendance of large numbers of top buyers,
as well as the presence of the international press
and that of well-known experts, who delivered
seminars and led tastings, made the 2012 event

a dazzling success.

B The success of the VINEXPO Academy with
its programme of tastings and conferences
demonstrates this interest and the ambition
of many to take part in training.The 8,000

professionals, who attended these 66 events,

product offering including several producer countries

and regions at different price ranges.

were able to benefit from the expertise of some of

the greatest analysts and tasters on the planet.

VINEXPO 2013 will be held on 16 — 20 June 2013 in Bordeaux, France.

Aussino Wine Life 015
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Exceptional Les Grands Crus de Bourgogne Tasting and
Gala Dinner

On Wednesday 30th May 2012, for the first time in Hong Kong,
the Burgundy Wine Board (BIVB) organized the eagerly anticipated
Grands Crus de Bourgogne Wine Tasting and Gala Dinner, showing

about fifty different Grands Crus appellations from Burgundly.

Equally captivating to wine connoisseurs and amateurs alike, Les
Grands Crus de Bourgogne Tasting and Gala Dinner are opened to
Hong Kong fine wine enthusiasts as well as key members from the
trade. The Tasting showcased 50 Grands Crus de Bourgogne and
represents an extraordinary opportunity to taste some of the world” s

most fabulous wines. The Gala Dinner featured six premium Grands

016 Aussino Wine Life
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Crus carefully selected to match the finest Chinese cuisine. Attendees
had the chance to taste Grands Crus such as Chablis Grand Cru,
Les Clos; Corton-Charlemagne; Chambertin and Clos de Vougeot

alongside their renowned and passionate producers.

Set in the prestigious Ritz Carlton Ballroom, the Gala Dinner was
hosted by Mr. Pierre-Henry GAGEY, the BIVB President. With some
of his fellow producers, he presented the fascinating realms of fine

wines and culture from Burgundy.

Taking place during Vinexpo, the Tasting and Gala Dinner offered a
prestigious approach to appreciate the diversity of Burgundy and

to taste the extraordinary quality of its wines. It is part of a series of

events, set up by BIVB in 2012, that will give Hong Kong wine lovers

a true understanding of the culture and tradition of  ‘Bourgogne’

Les Grands Crus de Bourgogne represent the quintessence of the
vineyard of Burgundy. Carefully selected for their amazing terroir,
these Grands Crus Appellations are among the best wines in the
world. There are 44 Grands Crus Appellations in Burgundy, which

perfectly illustrate what a Climat is in Bourgogne.

The term  “Climat” is unique to Burgundy. It is the Burgundian

AEETN R A EBREKTRVINEXPOIRBE K& H
2012 5H30H, FXkEREIIRZEEHFER ( Chateau
Destieux ) ZE& #VINEXPOH [8]3547 B9 3£ 34 £ B 5 R 2 R Bk i
%% ( Saint Emilion Grands Crus Classés Challenge ) #Z&H 1
R, mETAXEENTE,

X HERLERGGENSHARANZZhERE, SFEINE
FEMOREXREMMNNM T ET, SERN40FBEEL N XK
£ F|%ZE ( Saint-Emilion Grands Crus Classés ) , ©
MNAENT —FELEAMPTUESR, WA —HZEIXNLPK, 8%

Saint Emilion Grands Crus Classés Challenge Ends with
VINEXPO
Chateau Destieux took first-place honours at the prestigious

Saint Emilion Grands Crus Classés Challenge (Coupe des
Grands Crus Classés de Saint Emilion), held for the forth time in

its history outside France.

Organized by the Conseil des Vins de Saint-Emilion, in the presence
of “the Jurade de Saint-Emilion” , this 13th biennial competition

had 40 Saint-Emilion Grands Crus Classés go head to head in a

series of eliminatory rounds in which pairs of wines were compared

expression of the notion of  “Terroir” . They are precisely delimited
plots that enjoy particular geological and climatic conditions which,
when combined with traditional working practices and translated by
the two grape varieties — Pinot Noir for red wines and Chardonnay
for whites — have given rise to an extraordinary patchwork of world
renowned wines, ranked according to a hierarchy. All of the Grands
Crus Appellations in Burgundy bear the name of its specific Climat.
As early as the 7th century, certain celebrated wines were already
recognized and recorded, such as the Grand Cru Appellation  “Clos

de Béze" for example.

BHZEASTEXNFH, SFHEZRNFHNE2007.
200882009,

PRk B2 AT AMEE F2012E6 817 B AE R H L2 NE N FIA
£ R EMFéte de PrintempsyEsh B a5, ER1ERE
57 FRiedel/k @ R IR AT ST EE XA LR HER

B19995F 4, BT XPHFN, XREEXZTH—1E
KREBFEEKETE, INEFHERF—E, 5XKEET
K EHR TR FARE

for overall consistency in quality in three consecutive vintages. This
year, the vintages were 2007, 2008 and 2009.

The four top winners will be honoured in the medieval city of Saint-
Emilion during the “Féte de Printemps” of the “Jurade de Saint-
Emilion” , Sunday June the 17th 2012. They will be presented with a
magnum-sized Saint-Emilion decanter from the Riedel crystal collection.

Since 1999, there is also the Saint-Emilion Grands Crus Challenge,
held every two years in Saint-Emilion, alternating with the Saint-

Emilion Grands Crus Classés Challenge. I

Aussino Wine Life 017
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Foreword

China, world’ s fifth largest wine consuming country, No.1 market
of Bordeaux wine outside Europe, is also the home of the world” s
most rampant wine frauds. Numerous cases in recent years suggest
that a huge underground fake wine industry is flourishing in full scale. A
complete supply chain of fake wine, from blending, bottling to labeling
and selling, has been formed. In some cases, “wines” were made
of water, colours and chemicals with no grape juice at all. Some
counterfeits of top Grand Crus have highly deceitful packaging, similar
labels or misleading names. Consumers, most of whom don’ t know
much about this beverage, are often unable to identify the fake wines

from the genuine ones.

Sometimes the media also cause complications by spreading

inaccurate information on how to identify genuine imported wine,

making consumers even more worried and confused.

Wine fraud and the imbalance of wine information, for a fast developing
new market like China, are amost inevitable. Even old world wine-
producing countries like France and Austria have experienced wine
frauds. Yet, it’ s their ability to tum crisis into opportunities that makes
all the difference. After the scandals, stricter laws and standards
were enforced by the regulators; reform and self-discipline became
the industry’ s common drive; and consumers became more
sophisticated and demanding. By planning this feature, we hope the
Chinese wine industry, the regulator and the consumers can leam from

other’ s lessons and become more mature and rational.

Aussino Wine Life 019
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Missing Angels’ Share Reveals
Fraud in Burgundy
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Burgundy has come under scrutiny for wine fraud in an investigation

by the government prosecutor in Dijon.

In this case, investigators allege that Burgundy negociant Labouré-
Roi is responsible for a fraud involving 1.5 million bottles. This
remains a mere drop in Burgundy’ s 200 million bottle production,

but the case has left consumers and professionals shocked.

Labouré-Roi is based in prestigious Nuit-Saint-Georges and is
owned by Louis and Armand Cottin, two elderly brothers. The Cottins
are respected for the investments and dynamism they brought to
Burgundy’ s wine trade. They produce 10 to 11 milion bottles per
year and generate €35 million in revenues. Their wines were sold
by many discermning retailers and served on airlines like Air France,

Lufthansa, Emirates Airlines, British Airways and Royal Jordanian.

The alleged crime involves several types of fraud, none of which are
dangerous to the health of the consumer. The first was adding table
wine to their grape must to increase volume. Another was labeling
wine with a false vintage. Yet a third involved 500,000 bottles of
prestigious Burgundy appellations blended with wines from other,
less prestigious appellations. By law, if a wine is labeled Nuit-Saint-

Georges, then 85% of the wine must be Nuit-Saint-Georges.

Scandal Austria 1985
1985 E&itF| H [F]
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DGCCRF anti-fraud inspectors routinely audited the wine trade,
looking for anomalies in the registers all wine cellars must keep. In
this case, the DGCCRF inspectors noticed something quite strange.
All of the grape must going in the cellar was exiting the cellar as
wine. Normally, a certain amount of volume is lost in the winemaking
process. This is called, poetically, the angels’ share. Apparently,

the angels were not receiving a drop of Labouré-Roi.

While these might seem like relatively harmless activities,
they are considered serious crimes in France, which
carefully regulates its wine industry. It’ s so serious that the
Bureau Interprofessionnel des Vins de Bourgogne (BIVB),
the professional organization that represents Burgundy’ s
winegrowers and négociants, has joined the lawsuit against
Labouré-Roi.  “Any suspicion of dishonest practice that might
tarnish the reputation of these wines cannot be tolerated,”

said Michel Baldassini, deputy chairman of the BIVB.

The Labouré-Roi investigation covers wine produced in 2006, 2007
and 2008. Investigators first got suspicious in October 2008. The
Cottin brothers admitted wrong doing early on in the investigation
and have been cooperating with the authorities. They have passed

all recent traceability and quality inspections.
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Let’ s say the most complicated part of this case was to get
information from official authorities in Austria. Nor the Austrian
Wine Marketing or regional wine growing associations or wineries
wanted to give information. Most of them just answered, that
they didn’ t have any information about this time. It s hard for

me to belief but impossible to prove.

So let’ s say there is still a big wall in Austria around a theme
called “The wine scandal from 1985”
But what exactly is the wine scandal in Austria? What happened

and who was involved?

There are different theories about how the scandal was
uncovered: First one is that a winegrower wanted to make a
tax deduction for a high quantity of Diethylene glycol he had
bought. There was no explanation why such a small wine grower
needed such a high quantity of this type of alcohol. The second
one is that there where different anonymous complaints after
detecting a high content of Diethylene glycol in several wines.
The whole thing started end of 1984 beginning of 1985. A lot of
wine was detected with content of this type of alcohol and a lot

of wineries seem to have used this possibility to give the wine
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more moth feeling, more sweetness and extract. And the quality
level increased for wines treated in this way from Tafelwein
to Qualitatswein and even Pradikatswein. But why Diethylene
glycol? It makes the wine sweeter and the demand for this kind
of wine was really high at that time. And it was cheaper than
sugar. Also sugar didn’ t give the sensorial feeling and was
easy to detect. Even in Germany there were detected German
wines with Diethylene glycol. The cause was also illegal, as the
bottling companies used Austrian wine to lengthen the amount
of German wine and declared it as German. Over 200 wineries
were pressed charges against in Austria and some bottling

companies in Germany as well.

The crucial point about the scandal was that Diethylene glycol
is harmful to health and this was accepted by the winemakers.
Although no case of damage caused to somebody’ s health
was emerged, the effect of the wine scandal on the Austrian
wine industry was enormous. Only 10 % of the export level of
the formerly years where achieved. Small wineries without being

involved had to close the company.

So what did the Austrians do to get out of this situation?

Government started with making a control system from the grape
to the bottle that was unique in this time. It was so strict, that in
the start it was almost impossible to apply in workaday life. Over
the years it has been modified several times to make it powerful,
but at the same time practical. Nowadays Austrian wine has a
high quality with a lot of taste and mouth feeling and all of this by

growing practice, as well as winemaking experience.

EU to Co-op with China
k)F@htagamstFakeVVme

Austria has managed to make a structural change directly out of
this scandal and to make high quality wines just in the vineyard.
At the same time the consumer in Austria accepted because of
what happened, that if they wanted quality they have to pay for
it. Still a lot of wine importing countries try to get wine with high
quality level for a very low price. This is not working in praxis and

is only heading fraud and false declaration of wine.
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The European Union is likely to sign a deal with China to tackle

wine fraud.

According to Dacian Ciolos, the EU Commissioner for Agriculture,
in September EU will be able to sign a protocol of cooperation on

the fight against counterfeiting.

"This is important especially for our wines and spirits. It's our most
important part of exports [of agricultural products] from Europe to

the Chinese market."

China’ s counterfeit wine market has had a significant impact
on European producers, particularly top Bordeaux chateaux that
have gained a cult following. Annual exports of European wine and
spirits to China are valued at more than one billion euros, and it is
estimated that counterfeiting causes hundreds of millions of euros

in losses to the alcohol industry.
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Counterfeit bottles of Bordeaux's first-growth Chéateau Lafite
Rothschild — hugely popular in China where the wine embodies
French tradition and sophistication — are rife. According to Romain
Vandevoorde, a wine importer in Beijing, "there is more Lafite 1982

in China than was produced in France."

"There is a judicial and legal framework in China in order to deal

with [counterfeiting]," Ciolos said.

"From our institutional side, we want to be sure that this legal
framework really exists and that it is efficient in terms of fight
against counterfeiting,” he added. "We will also give technical
assistance to Chinese institutions in order to be able to deal with

these issues."
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( WL=Wine Life, Zhu=Zhu Sixu )

WL: How should we define  “fake wine” ?

Zhu: Based on our field experience, “fake wine” can fall into one of
the following types:

First type, purely fake. Fake label, fake bottle with self-blended

“wines” . Most of such kind of fakes are counterfeits of Chinese
wine such as Great Wall and Chang Yu. Second type, bulk wine
fake. Third type, Chinese wine bottled as imported wine with fake
brand names and custom bar codes. Fourth type, intellectual
property infringement of trademarks of famous wines, which are
semi-overt in the market. Fifth type, fake OEM wines. Sixth type,

wine with fake designation of origin information.

WL: Currently what national and regional anti-wine-fraud laws and
codes do we have to curb fake wine?

Zhu: We do have a regulation framework to battle against fake wine,
though it's not yet comprehensive yet, with some  “blind areas”  in it.

China’ s wine industry involves three major domains: planting,
producing and distribution. Planting, namely China’ s estate wines, is
regulated by Ministry of Agriculture. But currently they don’ t have a
regulation system yet. Producing, namely the domain of table wine, is
regulated by Ministry of Industry and Information Technology (MIT). MIIT
has recently passed a Wine Industry Barrier Standard, which is targeting

the wine producing companies instead of estate wine producers. In

terms of wine distributing, Ministry of Commerce and Alcohol Monopoly
Bureau are the major regulators. In 2005 the Ministry of Commerce
enacted a Regulatory Rules for Wine Distribution, which requires every
wine distributor to obtain either a wholesale licence or a retail licence.

These are national regulations.

As for Guangdong Province, there are provincial regulations such as
Alcohol Monopoly Regulatory Rules and Guangdong Provincial Code
to Crack Down Fake Wine. They are enforced by three government
bodies such as Alcohol Monopoly Bureau, Industry and Commerce

Bureau and Quality Inspection Bureau.

WL: How do you act when a potential fake wine is identified?

Zhu: It” s a tough battle to fight against fake wine. We must follow the
regulations. That’ s why we first established the regulation framework.
Then we need to examine the wine. We founded Guangdong Provincial
Wine Testing Centre, the first of its kind in China, provide independent,
objective professional wine examination services. Consumers can also
request the winery to provide specific credentials. The world of wine
is a limitless ocean. We have to leam hard and cooperate with wine
regions to fully understand a wine and its origin. Bordeaux’ s C\VB is
cooperating with us to train our enforcement staff. Besides, we also
cooperate with major wine importers like Aussino to follow up their
complains about fake wine in order to maintain the market’ s order

during wine’ s distribution. [
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Suzanne Mustacich

Suzanne Mustacich is an American writer and journalist living in Bordeaux. Educated at Yale University and the University
of Southern California, she left a successful career in Hollywood as a television producer and screenwriter to pursue a life in
wine after meeting her French husband, a Bordeaux Chateau owner, in 1999. She holds a DUAD degree in professional wine
tasting from the University of Bordeaux’ s acclaimed school of oenology. As a correspondent for Agence France Presse (AFP)

international, her work appears in newspapers around the world. She contributes regularly to magazines such as Wine Business
International. You can follow her on Twitter at Insider\WWineNews or contact her via her website www.suzannemustacich.com
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Suzanne's Guide to Bordeaux

Witness Bordeaux

Bordeaux En Primeur Feels the Chill
Rarely has a Bordeaux en primeur campaign created so little
excitement and so much frustration.

It was clear as early as last winter that it would be a difficult
campaign. While the 2011 dry and sweet white wines were
often exceptional, it is the red wines that attract excitement
and speculation. The 2011 Bordeaux reds were better than
expected, but not outstanding, and they arrived on the market
following two spectacular vintages in 2009 and 2010 —

spectacularly high quality and spectacularly high prices.

2011 prices clearly needed to come down, but how far? As
with any futures commodity, demand is affected not only by the
quality and quantity of the supply, but the economic climate.
The uncertainty in the Euro-zone, the weak recovery in America,
the indifference in England and the cooling of China’ s economy
all created a fragile economic climate.  What’ s more, many of

the importers have large stocks of wine they need to sell.

Under these conditions, everyone in Bordeaux knew the
campaign needed to start early and move quickly, with prices
no higher than the 2008. Unfortunately, that did not happen.

While the recommended resale price, ex negociant, were,
on average, 16.67% lower than the 2010 vintage, and 9.22%
lower than the 2009 vintage, the average price of the 2011 was
44.5% higher than the 2008, 28.60% higher than the 2007,
and 22.05% higher than the 2006 and 10.75% higher than the
2005. These figures are based on the 220 grands crus classés
and their equivalents. Of these wines, the Medoc and Graves
wines sold the best, but by the end of June, only 32% of the

Chéateaux had sold all of the allocations they had offered.
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Prices had come down, but not far enough. The real test was

the price of the 2011 compared to what one can buy today
and drink this evening, in particular the 2008, although many
professionals said the prices needed to compete with the 2001
and 2004 vintages. On average, the price of the 2011 is 1.95%
higher than the current trading price of the 2008. This means

that while many were lower, many were also higher.

The result was a very weak campaign. Negociants reported that
they had en primeur revenues of 50% of what they normally do,

and some of that wine was purchased (to keep their allocations)

without being resold. Only the French domestic market — mainly

supermarkets — showed strong demand.

But the dismal campaign was not due to prices alone.

On the Friday before the campaign was due to begin, Chéateau
Latour announced that the 2011 vintage would be last it
would sell en primeur. On the following Monday, Chateau
Lafite dropped its prices and released its wine for sale. While
Latour’ s historic decision naturally cast a shadow on the en
primeur system and angered many wine professionals, Lafite’ s
move was widely perceived as an expression of solidarity with
the Place de Bordeaux and other Chateaux.

This could have been a dynamic start to the campaign, but
momentum was quickly lost when the other Chateaux hesitated.

A few wine trickled onto the market, the prices too high.

Then it got worse when more than 40 estates released their
wines in one day. More followed. Traders in various countries
were inundated with a ridiculous number of wines to resell.
It was not humanly possible to sell the wines in the way they
needed to be sold. Many traders were forced to concentrate on
a handful of top names and forget the rest.

Against this scenario, it was unsurprising that Chateau
d’ Yguem decided to not release their wine for sale en primeur.
It may have even come as a relief to many traders. The weak
economic situation and uneven quality of the red wines
demanded lower prices, and the botched releases had created
confusion in the market. It was not an ideal moment to release
a gorgeous wine that will age for decades. “The 2011 is the
best vintage we’ ve had in 15 years,” said Renaud Ruer,

Yguem’ s commercial director.

Yauem’ s decision was in no way linked to Latour’ s departure
from the en primeur system, and potentially the Place de
Bordeaux. At this time, no other major Chéateaux have indicated

they would follow Latour.

I there is one theme emerging from the 2011 campaign it is that
Bordeaux Chéateaux are increasingly managing their wines like
brands. The en primeur price used to reflect both vintage quality
and the economy. Increasingly, Chateaux refuse to make price
cuts because they believe it devalues their brand. This is a
significant departure from linking price to quality, and only time

will tell if retailers and consumers will follow.
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Left Bank Cup Final Round at Chateau Lafite

The Shanghai and Hong Kong business schools teams made
it into the final round of the Left Bank Cup wine competition.
42 schools competed for the coveted cup, with the final
competition held in the cellars of Chateau Lafite. Students were
asked a variety of questions related to the wines and history
of the Left Bank appellations such as, “what is the original
French name for the Malbec grape variety?”  Two series of
tasting tests followed, one for red wine, one for white wine.

The winner was Edhec Lille, followed by Chicago Business
School, Copenhagen, Centrale Lille, Wharton Business School,
City U Hong Kong, Oxford University and Jiao Tong University
MBA from Shanghai.

The Jiao Tong students took their 8th place in stride, noting they
were 8th out of 42, and expressing pride at having made it to
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Dinner in Chateam Lafite after Left Bank Cup 2012

the final round.  There were originally 13 competitors from Asia.
The students study hard for months for the competition, and
belong to their school's wine club. Some are pursuing careers
in wine and spirits.

The competition was the brainchild of Lafite owner Baron
Eric de Rothschild, and is organized by the Commanderie du
Bontemps de Médoc, Graves, Sauternes and Barsac. Winners
receive magnums of Lafite as well as other wines.

De Rothschild clearly enjoyed bringing all of the teams together,
and served the young competitors a relaxed and entertaining
dinner in Lafite’ s vat room following the competition.

“Everybody has shown an incredibly good knowledge of the
wines, and | hope will leave with happy memories of what good
wine should be about,”  said de Rothschild.

“From Bordeaux
to China

Hong Kong as Guest of Honor at Bordeaux Wine Festival
Hong Kong was the guest of honor at the last Bordeaux Fete
le Vin wine festival. Anthony Lau, the president of Hong Kong
tourism office, brought four Hong Kong chefs with him to cook for
the gala dinners and half-a-million festival attendees. The chefs
had been selected after a long process, in which top Hong Kong
chefs created dishes, which were then sampled by a French
tasting committee. Three of the chefs have Michelin stars.

“It's a new challenge, a new concept," said Anthony Lau. "We
want them to be the rock stars of the festival."
The challenge was to show French and other European wine
lovers how Cantonese food pairs with red wine as well as dry

and sweet white wine.

“Normally, a chef starts with the food, but here in
Bordeaux, you start with the wine,” said Solange Johnston,
director of French speaking countries for the Hong Kong
Tourist office.

It was a resounding success, though the chefs had less than 24

hours to adapt to foreign kitchens, cooking a lower heat, locally

sourced food and a very limited selection of vital ingredients like

Soy sauce.

“It" s okay, in Hong Kong, we’ re used to improvising,”  said
Cynthia Leung, General Manager for Corporate Affairs for the
Hong Kong tourist office.

Chinese Join Place de Bordeaux

China’ s relationship with Bordeaux recently took a significant
step. Shanghai Sugar Cigarette and Wine (SSCW) acquired
a 70% stake in Diva Bordeaux. Partners Pierre Beuchet and
Jean-Pierre Rousseau retain 30%. SSCW is a subsidiary of the
state-owned Chinese company Bright Food.

Mr. Liu HaiBo, the investment director for SSCW, is now
chairman of Diva Bordeaux. Mr. Ge Junjie leads the team as
Vice President of Bright Food and Chairman of SSCW.

This is the first major Chinese investment on the Place de
Bordeaux, the historical trading platform where negociants buy
and sell wines from Chéateaux via brokers. Diva is considered a

mid-sized negociant with annual revenues of 33 million euro. i

Four chefs from Hong Kong
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X/ Text Wolf B/Photo Wolf

MRS ET o AR KITRR T BUSHAMKTT HHH D,
—DREENMHAR: ETEE LR ARINEANZE
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RBHRE, BETEREA, B4, BE. HEA. KEEFE. L
SPMMLERE, MZBRT TR,

FHAFBEN A —TRRXENR, BEX—RIFAMAL &
BHIBARM" (Master of Wine, BFMW ) LEZE XA, 0k
RERXWNMER, BRi2ttREB28 A NTIIKE,
HEBEAM KENEESE, £HR{EB00A,

DMERERXAM? REE, NEEBETVEE T BOEZEERA
B, EEHEFEEHLE "MW XFRNFHEESZE, RIBER
EEAMNE R LB EMEGEENMERANRS T2, EENE
EHEEMBENAEXA. FETHNEHESENERE.
B BENEFRRERNZ B, RTERERMIELZ, &
HERZ—B1TAFNREIMM RIS, BRREEM,

BN, MWEtRE (B3RKE) THEHR DMkt hiamng
BRE, REMENOMRNKIARRIMEHEE, ERNKE
RIS T E &R

i, H=fr@aBAImERLIE LEE (B EEWNe1COFEaE
REMN=MTHRAK) , FOWUELREBREIA T 7 —FRA,
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(EBETEY Wine Life = WL

& RIEHE EE KD ( #72) Jane Skiton MW (New Zealand) = JS

WL SRV, IBRIEFERTR = AR E3E?

JS: BT EREFZNAREINEREESS (WSET) ¥R
EixiRo

g, RABFAZNARARD, REEHBNFE, WSETRRE
EA—mERTIE, MUBREMEMREZEE, SFAZLTE
BRAMBREESHEBEY, NRHE—RAEBHERLBRNR
G, BRFFERNNRE, §%5, REFBM.

WL: 51Xk L 2R A EN R a0 e ?

JS: X2—RIEFERBMES, RE—RMFEFENEAF
B, el EETREEEREREMN, RAERAFI P AIH P
HEREAMTPHBEERENNE, BIE—LEEHITFFES
=, BERIFEERELIMINTFENS TG, —EH11ES%
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FREAE, FIMFMERIHETRAN "HEKR" , s
BREREER, RAHEATERSY, MI1FER !

THBBENAR. BEADMIMREWEBRIE (texture ) , MEA]

Tj(giﬂj_—/\ﬁﬁ A= 7, LT/\/EE%%*D BRI

o WIFXREAMRMNNERBIFEREMNIG, HITEFENB
LB SR MIRTEXIAEL, s, BneFE%,

L A EFEAIR B A 1ERTE?

JS: £HAEZ, ARALERNTEERERZ FAXFEE, R
AN EFMEAMAL TER—EITE, IWEERR— M AKKMT
16, TFRAKNIEENBER, BRXAINGIREIEE TR,
BREESHEMTZAETRERNR, AREEETS. AT
MH R X B —MEIMERXAITBEA R, FMMNS EFET
ROKRA, BAEMIENIS EFAEERE,

WL £ F3rda=A0—NMNalf, S h#Fta =D& (Pnot Nor ) BEH
BESAE ASKRVSA P~ By REDR ( SawignonBanc ) —HEAIREThE?

JS: &)

ABEREKIECHNAE, BAFER LR FEMNEN
AR DB AN TR ot = DB IEAPK, XEHIRMN. F=
NBEEAEXRGHRL, RERBR LM EH~NRTHANE
ST T o MARTILEPERIEE (Central Otago ) X2B T EH

WL: Master Skilton, what do you do in New Zealand?

JS: Mostly | teach in New Zealand’ s WSET school.

But you know New Zealand has a very small population. We don’ t
have enough students for a full time job. So | do a lot of other things.
Among all | write a wine column for New Zealand’ s largest circulating
newspaper. | also write columns for a major supermarket group’ s

newspaper. And the Master of Wine classes, etc. A lot of stuff,

WL: What® s your impression of this competition?

JS: It’ s been very interesting so far. I’ ve never judged with
Chinese judges before. It’ s interesting to hear their comment. You
know, Australia and New Zealand have long history of judging wine
competitions and we have our ways to judge. But after coming to
China | find they are judging wine in different ways. Some traditional
description of wine, for example the “licorice”  which we had a long
discussion yesterday has a totally different meaning here, because it’ s

considered a medicine here. People simply don’ t eat licorice!

And the way they approach wine is different. | find they pay a lot of
attention on the  “texture”  of wine, which we do not quite focus on.
We will say, “Emm, this wine has a nice aroma of plum and black
berry.” It s probably because you are so interested in food. Or
perhaps it’ s because the traditional description are not so familiar in

China, like raspberry and cassis.

WL: How do you work with the Chinese judges?

JS: In New Zealand, wine judges usually have to taste one hundred
or more wines a day. You don’ t have time to sit down and discuss
with others. Judging wine is more like an individual work, and the panel
chairperson will have the final say on the wines. This time it’ s a slow
paced judging. We have time to discuss after each session and then we

each give a score, So I think it” s a more collaborative work. I’ ve leamed

( Martinborough ) , LB —¥ERANEENLERIEEIEE /N,
ERZERE, BUEKSTRE, BENAEIREZ Fo MFHZEM
HARHMEFEAE = B ER? 1979FEXNIE? WAEABZ0E, RINFF
Bo AT, BHIEE KR,

WL B =R R AR T T U ALK IR ?

JS: {R& APhotoshoplB? FlF, HRERKSIET. FH. LTHEX
i, BiE.

quite a lot from them, and hopefully they can leam something from me too.

WL: A question about New Zealand wines. Do you think New Zealand
Pinot Noir will enjoy the same success that New Zealand Sauvignon

Blanc has achieved?

JS: Yes | think so.

The key is to have your own identity. | don’  t want to go to those awful
tastings where they put four Burgundy Pinot together with four New
Zealand Pinot and announce which ever is the winner. This is wrong!
New Zealand Pinot Noir should not taste like a Burgundy. You should
make the best Pinot that this land can offer. Now when you visit Central
Otago you have to be really unlucky to have a terrible Pinot. The standard
there is aready very high. Some might be boring, but never below the
line. And since when did New Zealand begin to plant Pinot Noir? 1979
right? Thirty years. That” s nothing. So there is huge potential.

WL: Thank you for taking this interview. Do you mind taking some
pictures?

JS: Do you use a software called Photoshop? Great! | want to be 3

inches taller, white teeth and no wrinkles. Thank you!
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(EB/ETE)Y Wine Life = WL

hiE-HEBEEIEAIT ( HZA ) Ned Goodwin MW (Japan) =NG

WL: &g ELREnE?

NG: BlE? REAEAERR, BERIXGREAFIT A, WEHAE
HAEZRF T10F, 2IREEDALYD, £7F 76F. EBZrIFK
HERAEFTIF, WERNBEERET . H16%5HBEITRM
EXTHR, FARHRBITRENS X BARE X E, RN
REA—NMEREBERANS, AIAFE—HAmerican Field
ServiceI A m AR ARIETN, BEFREREDKKR, EVOTR,
FINFRARABAENR . IS I E# T, %RMIIEKR AN
W ERAARUEE! NIRRT EEEREDN, BX
BIEETEARBERMBARRESLEIHIE, REANH, —
MIREFETOENLZRES 7TF, ROBREITEZT GO
#, FEMXATHR, £R—TRT10F, RATHEZHAK,
ERATERPBHENIRARZ, RERBAN—LHFERER
TR,

WL: #&ER, BARBEHRSEREMLEEBERA N M1EFFL
H—EBA 7

NG: X RERE, FoAN BRI BIEFEEEAMRIIE
A —EBD e RRFEE R ERETMEANERF R
Hithz—, BERROVEIEBAANEZEETHEAFNETZ
SN IR E AT, TEOFSHABEZSHEERRNTMN TS
z—, RREATTRERRLIALGANAOFREEFEE, BR
EAREe BANTAAIXUE —FMRRFEXIIENEREB, b
MNENFENRERBRI THENTEZ T FRMEN
BETHERFLASMANINERNEES, BRIFFAENE
AR B AREMNME S ENETRAER, ROBBEAASAERZA
AREREEEE, FHBAXUN TIRIUNSER, B
FIR, RER, BEASE FHBRREARNEE, FHR
ARBEARTH. BEERANTRT. REETHHIMEEE
Ho MARAFIHEXENTET. ZERTE, RNEE
BEZFEBARN—HFE.

BR, AEHAARAFEE MY ELXNFHBELT L FIRMNHE
®, RREREELEFETNELIIRETEBANE, HBIE
PEMNEEE T TRET VREE FRAREESEAMEL, BRY
BREANTE@ENGSNAEER, ATrs T EarNEA
HEE,
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WL: BAERINRSCUAEEE, 7£RAREFHITIE HE?

NG: B, BRAASRAEEENRE . ZHAELTUERB i
71, MEMTBREERNME, MR TXAEREMER
NS HRMEENERRKRNEE. RENRE, XELBAS
MREENNEE, ANRERFEEENEREREEE, £H
KERRKORSE, RAMBINAEA, BEBHRETR. NS
BEASEREGZEN T, W LEL. BAFESHRNE
=, MNRMERYAERENRE, 0. SABRHNKRS
BEErm, BEEMAERCHNEREZEGHE, BAANERS
ERREZRRERAELEIT T BN T o ARG RLFERA
LNREFTES. HBEITEITEN TRE BEFHFRNARHE
BMERANEITIRBEN AR, TEANSERRANN. BAR
ROFOERRCEFFERNL, BRALETENARARIFERLS
Hlo BRER—F, HRKFPEXHKEBRLFREMITNAGTT
ZHBEN. BAAMTERRIABE, —VEREEYN, BHE
ABEESZ,

WL: You seem to have some British accent?

NG: Oh really? | was born in London, but my parents are Australian.
Now I’ ve stayed in Japan for 10 years. Before that | lived in New
York for six years. And before that | lived in Paris for 4 years. Now
| want to live in Sydney again. | left Australia to live in Japan when |
was 16 years old. You know it’ s not that | dislike Australia or I’ m
so interested in Japan. | just wanted to live in an exotic place, so
I applied to an NGO called American Filed Service. | grew up on
Sydney beaches. I’ m a surfer. So | wanted to go to Indonesia,
California or South Africa. But they sent me to the mountainous
rural Japan! | did find connection with the place. After | left Japan |
still practice the language with tourists. When | was in New York, a
girl who had been with me for six years broke up with me. So | was
heart-broken. | wanted to move to a new place to move on, so |
took a job offer in Japan and returned. Then | stayed there for 10
years! I’ m not in love with Japan, your know. Some people just
love Japan, some people just love China, but not me. | like some

aspects of Japan and dislike the other aspects of it. That’ s all.

WL: As you see it, how do the Japanese people incorporate wine into
their life and culture?

NG: That’ s a good question. | personally think that Japanese
haven’ t incorporate wine into their life and culture. You know Tokyo
is perhaps the best place to buy wine, like New York and London.
Good storage, very convenient. But you will never see Japanese
drinking wine outside French or Italian restaurant. Maybe China
accept wine culture the fastest among all Asian markets, though it
may be hard to get a large proportion of Chinese to drink wine soon.
But Japan is different. The Japanese has a complicated feeling
towards westermn culture. They admire it and loathe it at the same
time. So the appreciation of wine is strictly confined within a specific
environment. Tokyo probably has more restaurants than New York
and London combined. But | only know about five restaurants where
they serve wine with Japanese food. Few Japanese drink wines
with Japanese food. Even the Chinese and Thai restaurants in
Japan don’ t serve wine, while the Chinese and Thai restaurants in

Australia or America always have wine to serve.

However, there is a kind of specialization on sophisticated wine

knowledge in Japan. You can’ t believe how sophisticated some

sommeliers’  understanding is. Now the Chinese wine industry may
not able to be compared with Japan in this aspect but the average
Chinese is far more curious and open-minded towards wine than

average Japanese.

WL: Then how can you promote wine as a “foreign culture”  in Japan?

NG: Well, Japanese like to hear stories. The wine must come from a
particular place. The place must have a particular story, a story about
the winemaker’ s spiritual connection to the place or the tradition. In
many cases this story is more important than the quality of wine. That
said, Old World wine enjoys a huge advantage over New \World wine.
It’ s not like New World wine doesn’ t have stories. They have. But
Australian wines don’ t speak of (now they are leaming to speak of)
the oldest soil, the aboriginal culture, the Italian migrants’  influence.
They build their brands over the stable quality, the sheer pleasure in
their fresh, fruity aromas, etc. But, even a sh*thouse Bordeaux will be
given a high score even before the Japanese consumers ever taste it.
That’ s also why | think this competition is very well-organized (I° m
absolutely not being polite here). | noticed when we were tasting some
obvious New World style wines the Chinese judges were still trying their
best to discuss on the quality of the wines. Compared to the Japanese
mindset, Chinese are very open-minded. Japan may appear much
Westemized in terms of material aspects, but deep inside they despise
the Westem influence as much. But China is different. | feel there are
quite a lot aspects in Chinese culture that are the same as the West.
Japanese are polite but never express their feeling directly. Chinese are

far more straight-forward.
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(EBETF) Wine Life = WL

ZEE IR EEHE KT (BAFII ) Andrew Caillard MW (Australia) = AC

WL: LEBE, ZMNEE2RMNEZNRTIRLTIRER
(Langton’ s Classffication ) BEIEA A X MDRIKR LR R EH
BlEEHIE?

AC: BOFRARMAE, MAFTLFMNOFRYMNEFHLEE
Bk BMAFTHEENREFRATRIT, BRI KGRt
A A& ENE SRR — e EMNE . EAF TR
FRGBEDHHABRE LT . RAEBRFEBNEHZNEEEN
WINHE. 1989FBIMABRUIAETZ /G, BAIBIRAFN I
MEAE BT T R E. BAIHENE —KEEEBLAE
10N A ERES, XAFEAA o DUB I FOER S M . 1R
EMBAE, ZDOE EHTFRRNA SN CHITI G, ALE
—WEALBRAKE MR "EFEA" (out wine) B FE5ALEAETE
BURFENNEMELIREN, XFRNNERERFHL
BEEFEENEN. ZEEHEMRMNE, BI6FRNSEFHT
—RVHE, HERBIHTER.

WL: BAWUFRMAMVERERERN? tbindghtehs ( Coonawarra )

FIEZE (Bowen Estate ) , NINEFFINAMIINEALD &
WmBE&EMM “HEBER" (Distinguished ) 7] “EF4R”

(Excelent) o MREZIXAE, B EERD?

AC: EXEHANFEE—EFIFZ ANRE MIFHRERE
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T AP ZFNREANDEIRZ — BREEZEFE BN
ENRETESMEN RS, N THEHEETITRNE, —EM
MUMZZEMTFFTEENEERE. L, RIETHER
RERBE TR ER, BURHHEEREEEENT K
LERRENE, FREEHRINEERTT.

WL: SBNFRNSHEEMEETETRNISEAT? EERS
TR B ERNEEE 2 G, FERRESRSE EWE S mAIH
SR EEEE?

AC: TEENZMBRAN T HEBARKTHAE. 3FRIKL
EEsxpEPE, X—XFEARRE—HBAXTTEMNRREZEE
BERLEFR (REFR) o RNSEZET PINRER BIREAEE
SRR PELFRE TR

BAAKIRETERRREAFN T s mEa&EENEATY, X8
MR RRRELE K, WEEEUNIERDELRR
N, HEBEEHHEAH. ME, AETHERAERANAD, WX
BNTPEABFERBIAEE, BABFHIERR15T

MEFEZENESCHERAEE RUTEARNSEEL >
NEHERZRIFETRN—ME. SITFEIMPLER. B
FEMA, MTNHHRS!

WL: As the founder of the renowned Langton's Classification, how did
you come up with this idea’?

AC: At the end of 1980s Australia had finally shaken off the shadow
of the early 1980s recession. The quality of Australian wine began
to improve significantly and collectors started to include premium
Australian wines into their collections in addition to imported wines.
So the secondary wine market in Australia really took off at that time.
Investors need to know the true value of wines at the auctions. After |
joined the Langton’ s in 1989, we made an evaluation of Australian
fine wines. Each wine that we evaluated must have a minimum of 10
vintages so we can track its record of quality. For a new wine it would
take 7 years to even get a look in our system. Those “cult wines”

that may become popular for just a few years would certainly be
differentiated from those real established fine wines. In the system are
only the truly valued and respected premium wines from Australia. Every
five years we will re-evaluate all the entered wines and publish a new

classffication.

WL: What kinds of criteria is your evaluation based on? Take Bowen
Estate for example. Many wine critics have said the wine’ s quality is
aready qualified for the Excellent category. If so, will you raise it to the

higher level?

AC: The wine of Bowen Estate has been greatly admired. They
undoubtedly made some of the best Cabemet Sauvignon and Shiraz
in Coonawarra. But the Bowens decide to sell their wine at a more
affordable price to a wider group of consumers. Both price and volume
of demand are very important statistics for Langton’ s Classification.

So currently I’ m not sure they can be upgraded to the next level. But if

the market demand for Bowen’ s wine grows huge, | think it will go up.

WL: How do you think about the reception of Australian fine wine in
China”? After the price drop of top Bordeaux Grand Crus, will Chinese

investors tum to high-end new world wines?

AC: China is absolutely an exciting place for Australian fine wine. | visited
China eight times in three years now, including this trip. Currently I’ m
making a documentary film about China and its burgeoning interest
in Bordeaux for the Lion Rock Fims, called The Fine Wine Game. We
are about to shoot in Shangdong province where major Chinese and

Bordeaux producers like Chateau Lafite Rothschild are based.

| think China will be a powerhouse market for Australian fine wine in the
long term, with the incredible explosion of the middle class, the growing
appreciation of wine culture and the maturing wine consumption. And
always remember China has a huge population. If each and every
Chinese drink one litre of wine every year it would be 1.5 billion litre of

wine!

China’ s burgeoning interest in Bordeaux is not necessarily a bad
thing for Australian wine. You know, Bordeaux brings wine to a greater
audience here, and it will benefit wine from all over the world. Top
expensive Grand Crus are just the tip of the iceberg. | myself can’ t
afford the Grand Cru wines though | from time to time tasted them in

the games.

And don’ t forget premium Chinese wines! It will be a pity if Chinese
don’ t drink Chinese wines. They are really good value without the

exchange rate, tax and all! [7i
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ERMERIE (Graves ) FREARBEAGIFNFTAMTFLE
s, ZLEN, XLEFHEEEIREE “Appellation Graves
Controlée” o BRINE—HEEHENEAZENESRAOC (H
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BRI 7 ACERRENER. XEXFEHBSET EML
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RBEENTEZRXAE TSR AMNDERRGERIE, SEEBR
AAERN—E, JEFHHBAEYHFNEBERE LT KB
e, FrbUBFR EEHEER “VINO DA TAVOLA DI TOSCANA” ——
Rl “EHRPER T

B4, IXLEET SIFAFRMNEREID R 2 AR LN G X kit

TIEHERNZER, BERNE RIS XFERE S ARG
WL LT R ANIR I IT 42, AL, XA RN EM~X 5
BEBENE TR, FWREHMm~X e hBRT
HRMAMoE, £F-SMBREEE, LNBRENS (Super
Veneto ) E&TH. BRFE/REK ( Super-Piedmentese ) o

WML E RABINPTAE E—DE, BB ESTERFTEEL I
R, REESFLEANME, SREREEKNERKRIEH
&HE, MERIAES “BR" RFEEZEET, X—RIEFSAK
&, FhHXERESRBEFTHTHN—F, HBETEREAENERE
HAEEE, MEEREEMNBREIEN A, BiF LA SHI TR

RETINE, RN RERELEAIRRORIREH M —KE
B TR RAER I TEENRAELRSFEE,

REAEMS, BERBANEFEEIATUNEE, REELTFTEIBX
NHBAERT RN A B SR o] DR A~ OB (DOC) , 1M
B EEDEREEFELHFOO0GHE 75, B—ARR, TLUA
AFFERBRFET AR EIEER SRS (IGT) £A~m, FA
“Tscary” AREghR—MERARNXEE (IGT) P X,

BRI RS, HAREENERA, FitER
ErSitiTARE

Palafreno‘

TOSCANK
INDICAZIONE GEQGRAFICA TIFICA

2000
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o %E/A«NE AR

DR/ SR ER

( Reserve/Reserva/Grand Reserva )

- EER s H TSR

R =BERSFEANTEELSIOIE "B 7, BR
‘B XEFEENERDEOE/N T, —MKiR, EZEEE
BEIRER BRES N, ARXFBEBELACER (B ) £
AR REEESNER (RBREXMEFIIIREEENH
), HHRERA TR BHMERRA . BN
HIRE. KA BRMGARPRER . SE4F R0 2 BROF I 5 hn4l
CHEN—RZ, RE-—FHEEEBEIALE — BRI,
B ER TR

_ _.;..“..\I;“rl: e
. Philipponnat

3“.. R”1HJ| HEHLn{i.ﬂ“:J

E3. ZENBEAEEHR B EEENERRST, EEEK
W, BEKFLRS

052 Aussino Wine Life

thFRMERR, (B RNE S R E RN A & A BRI H S
SIREEE, “BE (Réserve ) " XML ERREFENA
T, MBLXFHLUN, BN EENNR, BE=F(1EE
IECHNFEE, RehtET R RIEARRARINEEHE,
Xit SEERR N2 0ERERE—ENRES R,

FHRBHENEEIERBAMARE, COEEZRE ( Estate
Reserve ) . ERIEELHE (Vintner’ s Reserve ) . FRIBITEHE
(Wine Maker’ s Reserve ) . RIER#E ( Family Resenve ) EEFA
N5 ( Private Reserve ) o BRI, XLMBNERIEH, &
STHEER AR NR

| RESERVA-FAMILIA
SANTA CAROLINA.

2004
CABERNET SAUVIGNON

DUOVALLE DEL MAIPD
WINE OF CHILE

Fu

E4. FERNLRASELSEESHNRR, WHRELR

- BAFBRE

EEAF], B (Riserva ) 18 AYE I AMREEFF TSR ALK
DAL, SRR BN EXFMRANE S BE S ESE S ESAR
BRI EAR—EMER, MXLERRIEZXNAEmER.

FlanfEEZ 524 ( Chianti Classico ) #iX, fEBEIFEMRS, JL
FHRENEFERSETEEAINEEE, XLEFHBERTXR
BEFNEN, AFEHHRLCRETEGNEERE, mMEE
SHHEMFTEDOTNBHBRER, ER, EBEZELAEN25% (BELwH
ZH#DOCCHITEA12% ) o BT LERE, RLHRALHEEE
ERTEBRELTZH, REERTELNESIULETFHKE
B

E5. BLFEALRMEEHREER

- P L

SERFEM, AHFHBE (Reserva) FEBHIE~TEE
HTYHRONE, BT ERBERS (—8HK05%) 5, ERET
MR AABOETRAR 2L A HABR

BRI (Rioja) FXAF, FENEE BEABRARPAIR P
BRI B T E B R E, FFRERENENNE, 1%
BERAINNE T EAD AR (Reserva ) FHEHRE . ( Grand

Resenva ) o

LRASNAEBRAEBERRNENS EBIRE, SEEBEM
MiaIaEn, FEEVDMFNENMER, HREDFFHEANE
fE, MAAAESEE DRR=_FMNEE, HRzED0—F41%
AABETRL

FRUREANNFEEREBESBNF NS EBRE, 5FE
BAMELEEE, FEEDIENKER, HhEDFEHERAND
iR, MABEEREZEVRBRAFNNE, EPEDHELR
AAB R

TEFRMEZ RIS — X AENEEEIRESENSLANE
BENEBSEE, TR MELNE-A, FENR,
EHFRAEHREEAANENT TS, SEAEETEARK
MAEEFXMERNEEEE, RE TR DTRRIE.

WREBEFHROEENE, BREAESIRECESEMB RN

FBREEZRLD, BAZHAASERETER VBRE—URRD
AR, BHREENTHA?
TR AR, waEEYAhRtt,
s i
T 1Pl - X;/y’f/ 5

b e

s % GRAN RESERVA
L 1998

E6: AMTNBEABHE
WRNFNT =4~

E7. AMTHRRREET
TR, RABAESEBEN
F=E, ABEIFBFHE
FER

Aussino Wine Life 053



3% Hopg
WINE MAP

291&-FEFH

293 -3EFU5H ( Jorg Philipp ) 2#EEDegustar ( BUNEEERD) ) ASFVinoraE & BEZRMEINBENABTAN. FHHEEFSELFES, B
BRZZ, EVEIZREMHATIEEMESRE, BEEEMNSESRLT, FERETHABSHIR N, Weinfachberater IHKIAIE % i[a)
(&t RIS AN EEBEERAE200A ) , 20058 Weinfachberater & & BB ARABANELT, THEHERERITE “HRENE
EEAZE (Bioweinpreis ) " M¥ZE, ZE. %E. FHFSFEMNEEEEMR D, PARBETDREMNEBE,

VDP An Exclusive Club of
Top German Wine

VDP, EZEEITNREER

N /Text Jorg Philipp 1%/Translate Richie

054 Aussino Wine Life

VEEMNER KR, B—MoMERNARMREMIENERS

LUEAHRSMATHGERSIENRE, XA 7T BEE

RMEL. EZENVOPEAEEEE B SMRAEEE %

EHSE, TWEBNEZRE, ERIMANETHEHSEIE

HEERIER, BBRASKEEENVOPEE B, HREIARE,
“VOP" fFEEEEBELSEREEERITNAE,

BR, \DPRM4, \DPEEBE S SEMANAE R E I NE=ZA?
VDP2 “Verband der PradikatsweingUter” HI4EE, BIAZEEIRARE
EBES, EXERTPH ‘Pdadkats” fiREEMHK, B85 (EE
=B (Qualtétswein ) AR BUAEF=XH ( Pradikatswein ) PN
éﬁﬁ’\]ﬁ%‘}@o B, BaRalethfuszE KA (Pradikatswein )

TEFERERENSE “—REEE (Kabinett) " , " BRIEH
B (Spatlese) ", “HRIEFEE (Auslese) ", “HBIEREE
AEsKE  ( Beerenauslese/Eiswein ) " A1 “fgiTHRuREES
AH ( Trockenbeerenauslese ) ™ A NRF. BT, XEE
ST RS E REREFEENEE.

o

o ﬁ# ﬁ# i

FIAINXAS VOPERER" , HIEE T BVDPHIERLEM, fﬁ/\

W MWEFEERENRETE, %mﬂf’ﬁﬂ%ﬁ%%@iﬁﬁﬁm
®REX, ByRE KERFMEESFMEE AR LSRN AEE
BTN IER, AEENE—ITAGETKARSETE—]
LHAVOPE AL, » ARHKESHEED, BARBAZHK
RATERWRLETE?



Ty

I f = = fq
V- “ : ‘
. IR
L] L, ‘\\\l\\
> |

1. BRMIHENE] (EE, aEtgStEEANRT AR T,
2. BEMNMLE, RBLHESNTRESENE, BERAEKE
ALEATTZI L,

3. AFBMALCERMHTEEENE, X —FRE
EHFEN~M, EEECEAERENEE, MEEEESHRE
SERIRET, &G, BB BTG “Schatzkammer” HIFR
S—RITET AR S FREETH S HER

4, K=&

5. ETHEERERMAELRFIN LT

6. FTEMNEE R EBIYS0% 2 YR FE AT, ET
K CREMSFT NEH Y (VOPEESHTRE

7 DURI S IR R kT A R A

8. BVERATY MMAE BT LA T KOBRIHER S B H &
I LE I BB 2 3 B (X 3 S 3 K

9. HEEMRNRKREERESENE

10. REASREdEANBRIET~0E

1. BEFHEULRS (BFKE) HREAIEATFXRE
12 ZMAEEHEELAGENE =B EREs TXEFYE
18, BB FHATEEVE R FEHBE TG

14, {EAHEVOPFHENBEREELIN
MEBRBIENAE L3RG, VDPERAESREXE—NTNTHS
. BN XHVOPHESHEREFE— & LK

056 Aussino Wine Life

’

FAE, RA— D R2RE L E & B~ IR S E H kAR
M, BORERIEEE BN mREE,

XEMNDPEAZZITHINE? 1002 FH19105F, 4
MUEESIRE, FIHNSEEEAENNAREKESR Y T
VDPEtE S, XRER FE—ITHBREFALXEALAM T, NS
mAEEAEAENALR, XAZFFART, VDPHERBIRED
FEEERBRBEANNLE M AELH:, mE, VDPHISKAZBE
DEEMEEEER, EENEE,

BT ERIEFFHAE BN, REEMTARRREVDPEES
AGHTHED? BTEENARABEBENDRMIZEMUS,
A TARIPVOPR R AFIZE, VOPhEWTEE, 19714, &
E25 000EREFBRS WA EVOP, REB F2500&E &
FHERERZIE L, FEBR2IH L BEINEHIGNEERER
R ERS, XBE—MIF. VDPHMR S B HEE
HEMKXEEEEENETD, I, VOPRETIPXEHEH
AAEXLEFHEESIFAELAE K BE S ( Pradikat ) B39
FHIE, Pradikat I BB EA RS, M EMTR R IFARL
EFBEINNETHIMAX RS, ¥R, FEAHRRERNE
BAZBEZVOPHIR R FTI, EXE, VOPRINHEEHA
NREBE—MEEFE. MWREBLENRZRE T

DT 44 D 11

I vmwnnrii00]

4N, X FVOPEESRBFAEE R 258 VDPH
MREZMANFEEETER? SRS ARERE, FAH
BOEEBEHEE R . EBERRER, hETFEERR—
BREEEE S, XXEAKRNE?

LIRFEMEVOPE AL R IR R, B AEXFSE
BA—1f, SERPEM T EXL X AVOPHANKER— §—
F, \DPRRE=ETRES, BRSHNBREBESIN, USE
KB, 00N AR BITORBEE T XNEERRK, 42
b, XA R ES R DU X BRI THER R, AR
3000BHIBNE D RELFEEHFNNEE B, MEHNRN
IBEERER, B LHMXNEMRAL, BREAURRL
Aai#, ¥EE—EETREORERNEE, iS5 FR. 5%
XiF, BEHWS (Rheingau) , BARZRERFENEFHIINT
VDPELE S, AR —LEXEH, B (Baden) A6, Hitb
VOPEX &SI ATIR PIRAE A RIRTIRNA R, BE LXK
B, BEBINF (Rheinhessen ) , XX HZFIVDPA R ML
FBRHELAERAD T,

EAZFEAVOPHE T L e mRF@ENES~Y, meRA
VOPHIEARRAVER RN R, RIEMIIEY T — Mok, B8
2, SHBEEMARTHR. AT, VOPEASREAIERNIS

nout Or 0

AT NS EBMAREM, KIFNHES E2EVOPE—
EEMRZOEBIINRIEM R HITHIE, TR X AL
BIEEXRAEM,. EERNRSEEFEETNRER MAM
EROENEASNEESHIR X NMELR, XSBVOPHRES
BOE o

SF, VOPRESHEL T — M4, B201203kE7F
f, BEFHBUSAENEN, &E, HFEX IO IRE
TR ESRERES R E A E N IR A E R RIES .

20123 FRAE -

*\DP. GROSSE LAGE Y FHmikihy "“HEEaaEaaE"
*\DP ERSTELACE MY THikhy "—REaaEaan”
*VDP. ORTSWEIN EEFhIRA NEREEE ¢
*VDP GUTSWEN  ABXFHIRMH “RR~XEEE" W
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| he .
BliNe
Reo
RYEM
|73 X

PT/ExRUINE >R35 . Sarah. & - P, vEMR
(Y PR e Ty

=

EXub/ Wuhan TR HTIAISY, BRTE R, FHEPHH ORATA
Rl O S glE oS RIBRBEOC R (B B, R, AL S3%) 46# - 012345
o/ venue: SRBHR WEETH, BB L X TORES B0
) (BRNBHNRREEOR. BS54 L
WEUEE)
#uis/ Hangzhou . . \
B8]/ Date: 2012.07.10 R, FE. BR. FHR. Bk §—HEH0-~5

5/ Venue: BHEEZ 5, RBHLOOBLE—TOTH, RIIRAE
M R R LB B SRR A SR T,

BIRESY (0~104)) . BEIBREAKROR, HIME
Kbuk/Changsha 42, AR ER AT O RS EAE N,
B8]/ Date: 2012.07.15
s/ Venue: EEBE

BETH o 1

Taster 1 &l RS 55
Taster 2 3k= JBRR. 26F
Taster 3 i35 Bk 9F

Taster 4 Y& . FE
Taster 5 #3558 TEWR. 26

Taster 1 f&sit JBRR: 135
Taster 2 &4 SRS 104F
Taster 3 AR B 6F
Taster 4 3330 TERE. 55
Taster 5 &3 JBRS. 85
Taster 1 JE38 TEES. 138
Taster 2 FE&fE B 3F
Taster 3 3CiE TERE. NE

Taster 4 EALEN JBWS. 155
Taster 5 E & TERE. 26
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I
5 X
IiJ%\/Ausswo Qus

ERFIHE TN A, —I] 2
B LU Y A SRk
FTPKIHIZE, 4350k H B KA
IRSE M) Z WL R FEWT R AN 5 2
iig23 Vg v

W R SAE R AR RNTE R L
ZF7 e EEERR L, HRKH
BRI ZE KR, H451DOCHEE
FEX G AI0NDOCG (e s
XIE) , AR, AR
FEIX, IR E LML S A - il
k3.

MR RS X 55 = R4
atcPl, PR AR AT | PR S, IR
JERARHEAR, LIRS . B
SEMIRSE FEEN 2 Lk e —,
FEWT AR B a5 | AHE E A
HIEF=IX 22—, ARKFINE IR
ZRR, M B T AU 4E
SRR A i B £ A
B2 IR FE R A i — A
A PETR R ) FrE X, B
A= s 1) SR AR A 4, O
BERRARMARRAE, RIS E) AT LLIK10
AELLE.

060 Aussino Wine Life

) 4

Ceretto Dolcetto D'Alba
ZHE (k) O
HEH

SEME: ¥425

Lamole di Lamole Chianti
Classico

R EETHE R
SEZEMi: ¥238

e

ZERETR, HFAARNBERERESEE
EXR—HKEEAFNIETE, SmidiE
B, ZHNREREBANIZES S AEAR
B, EAHEREE, BALRER, BFEN
HEMRE, BTER, DRIEHE K,

A EERTAEBERBFREA A
BEEZEEE R, B T HRREHX
HEE, E—TMH=RARBREEDE
B, Bt +ZERNRE. —BEMkK, &
BEZRRKBXAFEBRRE, R
FTRR GBI 1,

F LY/ WuHan B/ HangZhou K¥i/ChangSha

75 82 i 15

HHBNATHEANELALE, BRERE
BEAE R R, FEAMESER, ALRD
RILBTLEMREF, BARBH HBEER
BHRNBERNESERRENSE, WEBEA
Tto

IR h AR =B IAEIATAA,
B TE1936F 8Nz, TN mAR %, ERK
FHA =X L HEMdLE (Alto Adige) « HEEELE
& (Valdobbiadene) . 6% (Veneto) . £
Hr-R2% (Tuscany ) AFEFEES (Sicily) &%
ITEFARE, FH/\ARTIRE, R
(Lamole di Lamole) RIS T F40
FLL 528 (Chianti Classico) X B AY
ZRRBIE, A8 E B TER350~650KH)
HEE, SRR BRER %,

7t/ WuHan A3/ HangZhou Kbuki/ChangSha

7 78 i 15

=

e _O

Oegs DEER

AR

r A

+

ﬂ 8.2%\

v

FHIRE

X—HRERENL ZSHFBHEE, BT
HTERAER, B T ERR AR, NN
KELLRORZL, W ERRAR RS,

e
By

BN ER, SXRE AR, HETE
%, BARBRETERT “HA" o ENBRER
557 BAERBYHR, MERERKTE BT
PIko

S =
/E%?}Eﬂ'

BEG, BHEAERENBRBMNEENER, 54
MBNEHEIEERBE MIENREHhEHRR
B, EARNFEZE T,

RRRE

ELERIE, ZWBBANREE—HIETE RHEB. XK
FOKRMEEDRBEFHNORK, BT BEEESE
E AR, B2 ERESHE R,

FERRIR

BRI, E A MES R K, BoR /R AT REY
FEENRTFEEHE BIRGEFENRENFR
BRI T 1 3B IRAFHIMR o

AEIRED

BRAEREBINSR, BT, BT
R, B LR TE, R B KT
SR, (A ROTRE E AR, O
w2,
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I~
5 X
Zijz"\/Ausswo Qus

PR

FE ST TR R R (1) 21767 7 1S
J&, BATHERRCHE Tk E R
W7 R SRR E AT X
EEERALT IR IRE ARG E
JEE DU R A BRI A0 X 38K o 12 11X 1)
HIA AR A G TE T, ST
2, Pl BRESERS, KIRE
BIBN, EA WK K Rz
L8

FYIENL T IR Z AR, RAY
800 A BRI H . FEXA 10024
R, #h/NRORE S . R
Rt BRI R A AT, SOt E
Wl SEIG I R T B N, =k
AR T T e SR N W=
TR IEIE, NDZRI, BRAE S
DEAHEPA, AH R SE BE DI, &
| e U S ES LY
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o

v

Les Brulieres De Beychevelle
WA E S RARC KR b
SEMIE: ¥418

Chateau Guillot
EEEERIEEH
SEMIK: ¥612

@ R

QR Bo | K v

v

EMEETERENLTOENS, BREE
KREWHNRE, QREZAN, RHRER,
FEEBFIEA BTAFORA, KIFIRW
Hoy, B R ERRF R AR

TABERI TR /R% (Bordeaux ) £ £ 214348
FZe (Saint Juien) 1, HARTE18E6FHIRIRE
BB BREVELL RIR S B IULR S KIR S HIET
REANN AR Z RS e =2k, BEZ 2=
REVRIRERIE o TABFEAYIE B Chéateau
Beychevelle, S =20000%6 /1, BIEE
&2 (Amiral de Beychevelle), 22715000
T, RE=RMBRAREE (Les Brulieres
De Beychevele) . &R (Prestige de Grand
Bateau ) FFIE =/ AR (Grand Bateau) o

oIk WuHan B/ HangZhou K¥bui/ChangSha

73 i 82 : 88

BURNEEBL=NERHRBERN
RE, BREHRZEENER, X5CER
MEBARLELR, WETERRNEE, &
KR NRBEERAMBEHER, BH—£155%
FRIRIE, PERIER, BTHEE, RIKE
K, B KA, BEERAVER.

EEERHAFTIRBERIPMEREIRRNKIE
A —F S, (=R SE M= EAE,
WEERERORA L, RENEAEMET
RE, CXEMNIBRERELNGN, HH
NEARERI XKL AEHERR.7
AU, FEAMIE G4 75%48 RA25% 5
TR, I HB0F, FBH D,

H P/ WuHan B/ HangZhou Kbuki/ChangSha

85 82 | 89

=

A 4 A 4

Omgs BRES

SR

-+

M e et

AR

v

MRk 1

AR, AR AARE SR, RRET,
RS, F R T R RAH
B, FIETRR W THREE,

o=

HESES

R RN ERES SRR RNREE
B, BT S, B SR SRR TS
SRR SEIE R AR SR E S
EiHo

el e B 4

BHI5s
ZBETEN, 5S+REREETHERYESE, B
BB AR RF R TR, EHATHRNE RN
B NSRRI E, BRIMMORERLREXES
PANEAU

=0 3= 57
O REHT
XA R ERR R R G D BRI RES 7 7EH,
5% RALX— R EYEOBRAEL, BEL
WRIER R O RE I E ST,

M P S

BRI

EEERE, IR BRI L R,
R ERNS SEORTRE, SEANRES
BB, BHERTNE

TR

EEB R, DR, BRI REIEE
1, SRIEK, B LFARK S BE, NTiEAt
R e
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I
5 X
IiJ%\/Ausswo Qus

FEX AR

TEHmENEE, REZEMZE TP
SKe Tt S5 SR 10 R Al AR 5 AR
VDI, o BN AN ] 2 X A
LTSk s
FBCHNTIRAKFNEA IR,
VIFEHRALE 4, A S5 TE
G 2F e R RN AR, IZIX 15
ARGV, R T 3R, 5
VIERER 4.
BRSO T IR AR R IR,
DLr= 4 i i 44 0 R A1l i =) 44
Tt EBERAIFE  EBE, WA
1o WA FDIZ AR I 55 & Fph
RULERF= T X
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offa

v

Wirra Wirra Mclaren Vale
Cabernet Sauvignon
BEZFTCHREARWN
AR

SEMIE: ¥407

P kb B

Two hands - Gnarly Dudes
Barossa Valley Shiraz

ui(urgﬂ)egw
BRULOEEB

SEMIE: ¥438

& b A L
Q*&WXM

v

BERL, WE2URLE BRERR.
B FREERS, UAEERART T
E’\]EE'WMK B mERFER AR, HERE

R T HRBRTRE, TEMAEN
FREE BIGRINE N, RWREKSEHE
EEGAES BT, FE, wEAA
MR o

B EE (Wirra Wirra) 2 —aRH £Z A/
W, HEARE “RB M , EFRTK
52 (Robert Strangways Wigley, PATREAR
RSW.) ) 4G F18944F, HH-2izX /D
KRJLENEREZ—, BRIREMA T IZXK &
HIMNRER 19695, BERAMRSW.AY
WA EREF (Grey Trott) MNBARE
(Roger Trott) SepiEE, JFAMLE F—1 3T
B, RN EBESFEFEYETE
BRI EMIMS SRS TR,

AW WuHan ¢ BUM/ HangZhou : ¥3#/ChangSha

83 | 85 | 86

—Z2m=, BmsRETNITRE I
SRV RRAR KL A &, XK
ﬂh)@@mx\, R ANEE=E N SN TN
VRUMMEAI A9 I5 5 HRRIE . PR, R
BFEA, PERNBENZDEEHRIFHE
T, MESREFEHERIRIFL, HBLR
HEHAIRIE,

WE, FERIRIE e /RIFEE (Michael Twelftree )

5#ER (Richard Mintz) I RAF#, 8
EEEZERERER. ERERRTNE
KAl (Shiraz) o MERIAAEFHAEEST A
(Barossa Valley) , RBEEBMAMER
FAEAIBRE, A UUEEM AL E
H, ENEEGTERSMENRL. B
#% (Picture) 22— MRIBXFEFBRIRS,

U/ WuHan  © BUMSH/ HangZhou : Ke¥b9i/ChangSha

8 : 81 i 78

e _ O

=

v

Oregs DEsE

) 4

G RE

v

\, ==
REN=
BNFRABR SX R F RN T EREENES
& ERNEHERE, BEFRASEREBLE
&, VR R R RS R T B RSUERE

JRPRFEAC

SHENARBAFRERR, 2R 5 HERE RS
FIEFRE, EEFRISTHRRE, BERHIR
JIRAFERY, BRI 7 AR AT,

LR

BER, MAERARRKRER. T 1. gk
HRNESRE, BIFE, RRGRERBED
RPEZRET, BRANEERENRE, BN
AFNRB BURIE R AR ML,

OB &

BEE, X—BERUMNHE X EBZHRERE,
REFRMRARIRE, MERARFERRE THEHE
1%, BRRR, ERREOREEREI 2N
ur“-.lo

FHE R

S5t—XBIEENERBAEM, EEEEN
BRI, FILTHER 2, EEAEKSERIEHE
RO, BEESERSAL T,

>H

R 1
BERREENASROREE, ABETFE
R, KRERBETIR ], DEFER, RRZKRER
EEBGET, e E RSN AL B IRIR B OISR AL
(ST EZTZ N AVHEI
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FINE WINE SELECTION
19134F, BUREZ2 B BEB/R IR H B BT A AR, B — AR — AR, RIS TRIZEMZT, A

201 2 \/\/Iﬂ@ O| p CS, NO\/\/ Starﬂ TR O R B2 20 bR . 1004FIR 0201248, TEERHCU A TER SN K2 F.
20128 BaAEE, MERFE
x1a ﬁ ’ - 20124, AT IR EL A AT 00 St M R A L0 e, W 6 S AT B SR K e, DL, i

L Pl VOB lsiraton K3 00 ORI A 7 A BT 2o 0 5 . i T 2 S e, SR SR AN RS PRI 3, 735 TR I

HIE R, AN E IR R0 N RER .
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FINE WINE SELECTION

068 Aussino Wine Life

-

B
EAERIEE R
Chateau Gros Caillou Saint Emilion Grand Cru

EERIRE, ZREEFER

|

AL T WUE AR R UL

Howard Park Leston Shiraz
PRAFITE, FOERNE =X, £5sN%ER
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FINE WINE SELECTION

FEM
REEENILEEE
La Motte Shiraz

Ik, AAFLEX

070 Aussino Wine Life

JesEiM

AN EELEER

Cuvaison Pinot Noir

LSRRI, Hane%
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ESTIVAL AHEAD

t's Time for Grape Harvest

AR R

Y%/ Translator 22818 B /Photo 224 Santa Ana

A% F UK M(The Grape Harvest Festival) kI |2 5% T2 B AT E I T SRS UOW I R H o 7E1 12055, A Fik
PR At i) —FhE AR, TCi R A = R BRI A i) TR il RA, #RAA XA TS — 5 B
ANTE) B AT AE 5 = R A Tkt AL AR B ), HY ST A BE X — T R R AR R .

VER— AP, T2 B A& RSN 1) R RARBIWGR R e BEA . I, A, AL (51,

BT H e AEISR B, XA AR PPN S AR — R 2 L2 3l #E 50 AHERS P
(R EA T A I IR 2 LURAE M A 47 e ) P A
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RIHE
XRKRAMNEHBEGS, ESFENAE RS — RG]
FENZNREMMNSEMRBHOAFR, A8, XY
AT BERENZRZCT, ERESHNEGMBHEBLRNZRE
R (Pentecost ) o BN L, BEREBHHHETHRER, b
MNEEESENTIPERESEEE ( Carodila Virgin ) B EHHE,
DMK B EW S AE S EIZTENE, BEEaESaTiRE
THFAANE, &F, —MIPBRESEL, SBREIE AN
DRRET o RIEMBURERG, AMISTEZERET, 8
H—FBEHSHTHENNR . ZERE TARRFHTRS
(Aragon ) , B—FXBEMRAIZTEATE AREEIREBAF I,

XMV E, MRITFIHE X LY EEETOR
HFERNT, BERZAUNANIME, RETFHRTI1E, EEEXLHER
EIMEATT O BRI SSERRG, XA ERENETIFEE
B FOFEARIE R M I B A N VAT BB E R =2 B REBH.

T BRI KKK
RERhESEFEEFURAREENNRZ — 2 T KHER
Fif. KRANZFERRMKMANSEELR. B, iR, B
RHFEMEFERDREECRINFEHELEMA T, G MK
R E— WD EERZ TR, AT AN E AT E
EsEI, SEBNRT, BIT KA AR S ANNE
RENES.

ZERBERIF L RTUE, ERVBARBTE ZRNALR, X2H
HFWRENZNES . TRENEZFHARTRRERA RS
NIRRT SR EL REREBESMX L EMAFMNHK
o AR, PIMEZLENTEMATE LIFTHRE, FTEIZ
B ETE DA MNNRAES, BERIZAADSHEE

EHEXBHEE. AaM. X7, AEE, IEPRARExR
MANBNFEZS.

KAXEXHEGELEMAL, IEATERBE X 2P
HERTI@, ZAFIXKBE—AGEDFRENEAGIRE, 45

WEZ, HBRCEERFEERDE FNTEMAE, ARETN—
BERABETEETSAFHAREAE.

FRIEAKXRHE
BOKRAEANSH, R TENZFETHERBRFEINERRE,
BMI1963FRE, MNEZFEMMERFREFETXNERFIKML, MF
FORH RN E XN KEERRENTES, RReimiBig2
TR, MM AED S EMETWRE, HEMIkHE
MREMBEHBEEENMF ., REFEEZWL, §—FIZH2
RREEE, MREITINEZNNURE B XAERIBRSIAMIRRE
(CemodelaCloda) , NEBIE THMLTMERE,

FEREARIE, STMEIERMKTEE S, TIEEXLPONE
mERBRAT, MEARKNNREAGEH, SLBEABET
BRG], &M, AREE, B2 FaEEr XX

MAMPRERIE; MXBE—FHRMRENERRS], A
B ALRAERDERIRMIRE HENFERMEE.
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Gastronomy Fiesta

ERrERE S, HRERSHIE S HCZRATER,
B AP A A PT L E—JZ NS, ML ARE 248
ININRSERISE R, (W, RERSAEA VI SRR B . )

TERXNERAEHEZ R, IR B VOB, I IRAEA RIS | 2270

ERRBFERREMRAEREE S
ERBERATGYRFH

THRERB DI TIEN— K PEEG NGB
ERXBR=H, TELRRERA,

X AR A BARE A = 0t PO A& B AR FE AR AR A
BHBEXAET, =/ "RHAM, B
KA, EMBESMIASTE, BEL
B, MERAENE, AWEmMER, TR
R, REXEEN, LWEXMEH
2, EHERNLEER, FEWNERKE
5, DU B ARNESHIRMERNS
SRR

R HNRGEANAIETNBES, BT IS
o WeESE, BARTDERER, 8
Bk REMNIAKEE16FNEIRINL
TR, BOITIEHIE AR BB B REE
o HBEMAE, ERMWE, 8K
BERNEMN, YEEHRELIRESA.
RERERN L EZ I,

TTEEETE: 18910690577
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N /Text PIETE B/Photo BEET124t
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4 1bET: SEEATERE

ERHMARESE ( REEFB% ) &5
HEEfF, T2007E11 A29BEER I,
BERLBISERERETE, WITH
B, BEERAUKNREX SEHEEZSITH
BAEREEZIYRIAHIF, EEHES
ARESEBENSHERSS. EERK
. PBE. MY BLE, Hf-—EF,
BEARZEMANESZ, W, BER
BERITRENBNSHET, TEFHE
KEBE 2WNEH. BEEEE, W

B2, RS T

il

BEERERE = TFRREELRNMT
FIAE LTS, MEBRE., FAREHEX
BRE, BEUSERRREIR. KR
. HRREFT. Bk, ReamER
ERMNE, REAENRS, AE2H
HEBRRERFTHE R,

TTEERE: (8610) 6601 7948

)

078 Aussino Wine Life

Xi#:. Pizza Bianca

R, —BRETHRETESRENTR
2, FEERZMEFARRLE, Bl
AR IAHEREERNNER, A5
e BARTHRERE TSR RN 7
T ARBIOE N, Pizza BancalF 2 & T
H—R, Ang “Bm" , EWREFHYEE
BZHEKR, tilEnRZEH2, BRBH
B RESLI B ORI,

Pizza Biancafy K B IEL HILE S ¢!
EMHERM ALY, BTYEA—EH
TEN. TREAM. BEEENERY
W, IXFRE TV KRBT 30m AR 72
ESNEERIT. BAY, Pizza BiancaRig
HEINETHE, BEEENERT,
RERRZNSHENBAT, Pizza Bianca
MEEBRIEZHERNBAELBHIE
AR BYEME, —UINE, BERSE
ERITRN—E&E "HERNER" .

( Simplicity is sophistication.)

BITHREGE S, BR. k= TE,
FENRRBE T M OIE T EE M XL
HEKRFIF, #Pizza Bianca, SEEZT
F—ikEENE BB RNMRKIERMH
ERAE SRR,

JTEEHTE. (8622) 23512887
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INEHNERKIBE

NB, PHEARE, ASROESREELRIEGLFEMLNLE, FELHSa
REMNHR. BEBRENAR, INEHBRBAEFINETEEE—FE R0
AR, RETALERREE, FRERESTEAL, RELHTALS
B, GRERBEE—HeE R BRI,

TBIERSDHOE R B NERERE AN T2 EERE, FWhAkKnas, K5/Hit
BUAEEERRF, BT5%. —AKRT, FRANERELEEORENETIR, M8
FOBABERNRE, £ENRREXSFEERM, FEHEENOR, LIZRMNRER
88, SHBCES THRATHLHRG R AR,

TIEEERTE. (8620) 85508025 5 (8620) 8550 8026

TINE S B - RUEE

BB, ITHEDWERREIUEE
FOODSET&#H AR "HirxgE &
&, BEEBERER—MITR, 2IE
BFKE, BRETARZICKEBENREMN
EHZR , ERAMBRARKEL
IAZERAEE KRR,

AR "TNEEHRER" LEITNEE,
XATNSEEFENZTIFANEE—BE
ERESHOTMNEEXRZIR, AN ‘B
Frgif” ikt A e B, 18%)
BRER. FREEE, NKTE, LA
MEREE, WERE? FOODSE TR
AR “EREREFE , ZFARME, A
BEZ AN 2 RARMNAESE, £
MAETLESE ( Bloody Mary ) , AEFFRE
R —Ko

FOODSZS ME HMmBFRRIUEEREXR
EERERES, AEATARINEE
HEEE RSRI HER, IHEER
ZEXHRNERNEZEZ —ZBMNERE, BT
RSN ERRA T A AL HER
#, HHETEMERNBVSEEE LB
FRENRRZZ B HEENIERE,

TTEEERTE: (8620) 38136888
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Roasted Meat in Canton Style
Gathering with Wines

I FRIGRaRERIL

X/ Text 23 B/Photo Bi75T R8EeEe/Special Guest Y242 11t/ Venue fHICEERR

AUt EIRIAE N, Rt B R A4 T
FeMEREAL AT UL, TCIE AR NE 10—y BB RGBSR,
AT H168 P —H I BOARERS, el MAHH
BRMA RSN Z— TERIRIIGR, B A e
ARE” B e be I IR IR IA . R | PR,
T NSRS A L RS | RS (R AMAZ, ET 12
HTH] “BERE” GEPRBERIRIPIZE
AR 7T, BN DR BV 408, SRV RE M
MRz AR A B A AT, B R M AREN
S RTA I 5 R R (A e R B A IS

\

S5
B2 = ) Wolf
& Vrmnsan, semna, nenzs QO §osws, seaemeez, 2x
T VABSBR]IMA, fuscnn, OV RE BYRASK, RESMEH

MERE, KTHE, ARBER, X, BEOREIBRATIBR.,
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8 i 2 55 17 [

Howard Park - o -.... X IR w
o Roasted Suckling Pig|
Chardonna %Y e
$kﬁﬁm$w¢%%éﬁ EEGHERERP, XNFERXR
b g §=

£ LR o RRRBEATR
B, T HRAR T ORI
it MEHEX, BltEitRER
2. RAE. BEFHELFTDL
M3EE . XRBEEREF, PRk
e AR, RERE, FARAH
BIAKE, AT RIS ZALA
HWEAREE, BERTOANRAE
RE. BN,

ELF, REELKEHTS
F, WENREERILREK
BHAZ—Hk, THEML.
BR. vYRHES. BR
BRERE, BRMERZE
BARR TS X7 67y hR
FBARZ.

2t %

Roasted Pork with Honeyed Saucel
EERED, LHEHE LAY TN g
IR S ARILOAR . ERE é

BHM—AER, EEVLZENOE, U LftEREEEEHEBRAEEH

R R, XFRE R EFHHE
MEIE, ABEHIATE P IABHIHE BEESRERRMRERLE, \A

i, SNEERRE, MEERAER.

I8, THEENES. . B
MEFRBAES. FHREK, 2—K
RERELTIRE i,

g

ﬁ#%%ﬂ%ﬂ@ﬁﬁ,m%5ﬁ§§%ﬁﬂ$§%ﬁﬁ;"- R X R EF RIS HEENL SR/, EARERE ABNE S5 ERNREER, 8~ RIAERTHFLIE MR ARFROOESABONH, TERELBEZ FREFRRKE
SX—HBRERSNS SF—i2, XENHERR, BOR KBS ERESRELENNO R, BREXHNE SFhatn IR O, B T ILREEN I RIERL, EHERAE BOERFRRL, AIER RS SRR 5E B f ks

BTt SEAFRT.

EOFEBHENSL, ERORUINBEDSZAXARFL HEHIRRSE, TIRRE N ABERERE DS T RS TERNIZ
HNBE T, AR/NRERET G "EREER" RIET, &, BNESENRANREERRNESRFRET K
BHERRESEMRE T H%k. R, ARNERNZEZIARNZI,
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FCE%&;WNE

R [
[Roasted Goose -

RAREEN MBI R

) Lk - . ieSie \ BAFDEEN (B ) 4RBAEL
¥, BABBH—RETE g / . ' g it & v Marcarini - Barbera D'Alb

BT AR B ERS MR T 4 i f . st ] d S R “FER NBEATERR
BAhsh, MILER BT 3 §: ] A FROER: SHRAUNSREETHE

KBS E THEE 2 ‘ S \ & ' (P h T B, FHBHUIHEBRERA,

ISR RS, (RN ! AL : B HERBHLBKREES. BEE
BRI ESN RS, B ’ ALY 1 - ¢ . B, 2TPHFE, EHREE, AR

RER, AEEHKE T S, " 3 ! L SRR N
BB, BRI RIS AR R E ] 3 f
B, ARETAR.

ERENBEEAKT. BT, HBHES,
N FIUSRERRSER AR OBk T BHETIA 4 A0IR
R, REFERENE, EHREFA.

[Roasted Chickenfiily
ZrAENTAXETE “FBRH
B, BROALERT SHAES
77 B3k R e —Fi
BAMH IR, BOGHE IS
#, B eI RE R RS
B, SHER, BRER, 2w
BEORAES,

2

XR06F M E/RET, B LIZBESN T HEH, FAK BRHEEREHRIGRRENRTRRIE, SEENRS Sk
ZEF T B FE TR R T FOD TS BRI PHERETERE, WRAFE-SFONERGERNZ
Bo SEBABRE, BHNREER "R WEX, HEF SAMEE,
BRERATE, kSR EERE TBH2HY K,

BRAEBARKBREREANS, NOFXE, SKEBERSS, RIEZEHBEERAHLRE 7 TRE, IRELNIZHFEEAL
B HRIERER, BHESEODRNEEREEAKA, il X FEERMEN T EHE, BRIZE RGBT 2SRmE
WRELHERT ARABRAR, —~/NRESBENETRE fe, R PHRESRRNERBRIRRER, BHHE
AW ESH S ERE, BHiES.
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NEW DRINKER

Taste of F[rst Love
iEE{RBIFITR?

X/Text MR F

WICAE, RICICHIARE i/ dth, S PR S A

ICAHE CRNEBHREETR ) W, RTS8 A IR R LRI ES R HIWVREEZ [, SERtas,
IR NG, USRS —FE, " Rk, BTN, B,

TEBLSE, WIARHZR Bo SNHSR, 1 NHETAN S VRTCIEFIE - f7in, fafls, PRBNVRCILAIY i, U

AT KR BEETRHZE T, B VR R AT 2R ERIEGE . S2F, TR b, SE— Ul W) g™, &nl
LU E B A AR, T 1, A0 B RO H e SRR AN

088 Aussino Wine Life

REREBNIE, RENTESLHHTHN. NRHAEENRX
MRS, BIRMBENEBLERKEENTEE,

FEEMGEMRAFTEEE, HSXFMEENRE, kBMHEXHA
YBRIREEIK, BART H N EEBIRHRES, REME. 55
2 EBHA (Barossa Valey ) F1Z B4 (MclLaren Vale) #9758 5l
(Shiraz T BEE, MM TR~ SHEE THNRFNTES
FBo WEN “MEMMENR" M "REMEHR" NEEE, THFE
5, REREBARGMESHRBE, EERMNBRTREAIEH
AR, FXTEFL EREAERINE RS THEE, BEN
Bt EMEEERE R, AFANTSF, BEKRMHE, BRE—H
WERHILLE, DERESEARRE, TEWEARERRB—
ZNRFHEIEG?

Bk BHHERANRE, MIZREWENOINE? XX, E
NEEERKEED, TRRAIINEFELRZRFEN
FX, BRSBERRANTEHEENS T,

»
’K |

.

BN, FEAAARE, AEBAMNEBERELSBAE
Lo AT, BBZIHA, S FRWKE XA 8 &R
Rl ZEERNZSEEE RN, ILXFFAALHZ B A E T
i, 2D, BHEESE, FTFXMA, FEAENEER
BERMNRE,

TR, FREEMRM (Burgundy ) BEENEZH S, &
BRARROBE, RERRBOER, RELRIINARE, —)
ERFZ MY O MR, MBI N —EFREENZE, NE=
HEX, thIER2ERAXNFHK, HRMAFTHERBEESA o UM
AT ML —BEESEH T, CHRERMNEE (Pinot Nor) £L
HEEMENEZNTEAHEE—SHF (Chadonnay ) B
HEEH-EIDERNEZEE,

TEFHLZHRRREZBEHREMRENTEEE, REE
REFHRBNOFTEEH, ARAERRE, RZgEXFFRRE
ST e MIREREE AR ARSI IK? WARE
A BT UMN—TENTEREKNIE,

Aussino Wine Life 089



ﬁ%\/tﬂz{

NEW DRINKER

£

YEAED FET, ERBIRNEHRAZET, BRINSER
EFHERE? BTEZERNEHERSESE? FE ( Sweet wine ) B2
REEERN R,

HE, REES. —W (FEMAN) PHg0I. o RER
1% Bz, ERl BEES " . HBRNSE, hREBK
FZEFR, mE O ELE RN, SNREHE (botryts wine ) <
PGB (icewine ) VS45E (Port) o

REHE, REERARNRLT, RBES5FARIMING
B, TIREALHEBEEE, REAEGNAEETELSEH
ARENER, WRREER, EERSRAARNENAEERTX
K, ERAET, REXRE, BTRE, ERBEE="1810
ERNEE, RENRE, IYHNEER, RENRETZLEE
M ZBIEREN, EBHINARSERBRESNEBESR
REZ. BEMETENFERERLROTRIFERD, ARLE
F6, FHBTREENSIUREE —MRBHEEEE,
AXEBRA T, ARERAXBREENREHEEER, K
. RE. BEFEME, HEXRIELTSREN "BBRE"
=NARNEE TR, HZFERERENNE, WEHE, J152
K50

TS REHERREN, S TAENSPRENKET . 8
REEZZNESHREHERUNKN TR, SEHEHLX
ETITEREREBFESNRES ZHTEE, FERINRID
KD FEREAKE, MRNDEKDEESMEIREAE, R
MESYRBN TS TERKRBNELS, FERBERE PR
RISk, SIGERSIANCARER. BHEAKE, BHLEEZESEM
AR I TERBI LR RREHE, KBNS RERH—F,
HPELS, TRABEBETNRK, BREFENIHE, 2%
BEEHHM.

24, BEFOREREROLRONEF, BIRyLRER
AR A=, WENLEWLILE, NTTEBETERE TAERN
RARES UL BRLFHGENERE, BERZIHRBHH
ES5RI, ARESHFHAERRBRIETHRBKEF, X
UK FEFRNE, FHRENHESHRAETRE, T
AAGEABRRES, FEFOE,

REBEEE. KEMHE, XERHHERLASBR2IENTH
%, BRRLBHIMTFRLN, IRNERELTNRSINER
HAtbm & B AL o

090 Aussino Wine Life

-

TR

@ MEREHBMNAEN, MREIEREAEHOKD, £
AENOREAE LA MEESMNEE, MBELEREEZF
BHOTERBTRINERE, SEEHHK.

MR OBRERNEERFEHE, CHIHEITRARZRIBR

EEENERERX M.
Kabinett— & & &8 67~82° Oe  #17%~22%
Spétleself: 15 H &8 76~90° Oe 420%~23.5%
Auslesed 1% H &8 83~100° Oe  #922%~26%
Beerenauslese / Eiswein

N 2 N 110~128° Oe #£428.5%~33%
BEREBHEE / AH o #928.5%-35%
Trockenbeerenauslese

N 5 e 150~154° Oe  £938.5%
BETERAEENETE R

HEEERSIEN S E>450/LEN4.5%0, BT E X AEHDE,
B8 EHE KK EE E oA 20058/F X

@ Xbr kb, EXSEHEEELETHENREFRISE
BOEFE, RURATAKRENNATEBREERARSENE
2 EAEMER,

L'amour est la chose la plus douce et la plus amere ——Z 55 EH

% ) &%%\;ﬂo

HE, IRETREMUMT EHR, MEBZE, EREAAR
B, RASUHERNEI, EARERS, EXAETOUE
EMTFNERER: "NHHEANE, HFEEFARE",
XE2EL, "HEEALATHE, WREREAS" , BEAE,
WFERRR, RLIERE" , 2E®, THEEEMISE,
REE, BEE" , %l

ZENERZEREPERR, F85ENEEZCHEENERFA
£, ZFERZFEARBORER, BEXOKESHNEEE,
EILTFH/RE (Bordeaux ) BME % HIF K& EFE A FIFE/RE
( Piedmont ) . FEETR#A(Tuscany) 2 REEE T o

EERREER, —MEHFENEEE M, E4E7 185554
BEMER KRR ESSNA G BRI RHENE T ITE,
REENRRYIEME G ER X LR EXRWREFER
"HE" o HPRNET, WROOBLNER, LATWHR
BREAE N, BITBKMAKMSRE?, BRHETHESIBIEN
YR, KECHRIEE, mlRPHOREDRESELSEIADIE

SHANERES, REXEMBHEET UEECNERNE
= IUBHIAR, SEACHIRKNBEHET, FEAREERT,

5RRENEFEBEREL, TR, BAFEREMETFHH
RAGBOARMNE RS, HEER/RZEIERBRAEE
EwmeETUERSE, RANNASEESRIEHENTRENE
TREMIER LK, hRMERENTENER, o, BRF
FEE-EUSREFACHRHA, sRNESHT, BEER
RAMEFEER2ENERTEIL, T, A0S, ILEEBER
BRRAOMER B ERBMAK, RATUEREIN, BRAET
&, BRERZE, KIRTHTRIRENFEEH, MK
RE, ERANEGESARTHRIYNBAFAE, bRILAK
S HI R

R BB XL RRNEEE, RN EE BN
R, BAUENFAENEG B ENE HOEVTPHR
RHERE, NENEBEBRXHFHRESRENT, W TXLER
RENEEE, TAERMITNEERESE XS EREA S
B, FTHERXREHMGEAEX "B TENFILE? ~g, —E
REEBM 0ER, FEXEHEBENEBNERER, BHERY
KRMNER, TBERES. 1

i T U e o L R O et -8 S AT
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How to Taste A Cigar

oy Lo

X/Text FRIEDR  dh@i/iustration Kelp

EMMNES
HEI19S9OEESTERFFRBIMARNERE F (HHE)
(Gigi) , HEISRMAEKA—SESHFNILEF . FEXED
2O HIMNBER A ERBE T, HEARSAFETE—{
HHMAFINLGRE, b—0BIEEE TN BERERNET"
AR EAM SN BRNL, BREHE F3L(0R, 81FF
RITH. LB DA RZESE. HE. B B, HEL
BEREME M, HES AR “TRIAHES
BF " EEHIE.  CRURASH, BEAERESM B
REMMAEEEER.

MEBE—R, RESHEHR I TRBERZE, BEX LETMR. it
BERENZIERE, NERSLNEMETELE—TN, BB
EMRIEEETMAHINE. ERIESHHBIBILRT, £4
NHERTE,; RBEXIESNEEEE, BEIENRIEWALE
&, FEERMSMERTT

TRt ABER? HENROLIEERE, B MRITHRE
= EohEME, MRTAEREENAE, RS MRS,
Bt T NRAMEBLGFEE. SMRERT., ~d, REE
IR L E/ReE#E (Anwer Bati ) £ ( FIHLEETFM ) —FF
B "WHESATE, IRAEIEEFRENNR R 7
EE (SHh) =TI2008FEESHhBELREERERES M (Drew
Estate ) B kefe i~ ( Steve Saka ) LR XZIEH . “RE
EEMMBEZENEENTTNE S, BAMENSEMFTSER
FMRE, AFERETENKS AT, XHEMASIHRELEX
RE&, "

TR EARBHT, EMHSIMBRAE—+F, RIEI M "%
B f7h. MA, —TB#, RUESGHE—EE T,
SR FIS R A o

Epinil: o SO

WA, BRMNE—XEH, EERSBNEE, W ER®
FBR? seAEE A, BMNTNBSIINEHE, SN
W, TRUAZIG . ARG KXHTEE . Wit 8B
(SN N B BB REAF, SORBWEMARARY, it
FBMR ML A%, B, NEBIHAERE th o] MH BT AZAI%
&, BHEEEEFXA7H. EBE (Doudble Claro, £EMH
1Bk ) . FBE (Claro) . F4BE ( Colorado-Claro ) . £LRE
( Colorado, ZETMHIEIE ) . #7#8E ( Colorado-Maduro ) . 3R
B (Maduro, PRFIFMHMELE ) . IL2E (Oscuo) , HE#
W BRIEMR

it BEEMRERRME—EAS ( TEENEES KRG,
PEFEARMIT ) , WREBRIBEHSIIZTEEME, BRrft
A, MRS BAE, RAMSKRESE, WRESZW, RH
FBAILE, XFMIEREBEREEHF I ALX, XHFNEHM
AT EEH LAV Lo

IR BREEMNREIE, TEMREIEBIRTE—E, Bt
BIFREMERTD, AT — TXEZEMNRAK, SR> 8T
FIE, SRFTUENEEEES DRASTHNE, SR ENE
SHREINES, FESTiREEMNZ ENE. TN, T
FHE, SR IEANESUM “BEEE" (Bouquet) , Ak
FRBMESNME “FE" (Aoma) .
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TR

EFN—XEMN2EREIEN, SR ( http://www.
cigar-reviews.com ) FIE A SIS RFELEMA . SPFNIFE 420
gy, BRBAES G405, MIEMN—FE 5305, ML
EAFIR M EEE2009F 2y T —fmEEILEN, SMEFEY
PIZRg— KA TR BCHSEEID, 10X E S TR

731056

GEEAPSITHES

STk BB (BRI 8K, BE (
J ,ﬁT’r% B

A R, REEM. hE. PEIREL. RER)
it SRR [E]. WSERSTAISE FRBRSERT(E] )

e AEEE, BT, B, /ulﬁr‘%ﬂgo
mEER. BY (ELEREAMEY ), A (
e ), DIRISAEMTIRSRTY,
MAImBRRSER)
RIS, ATRKAAETEME, RE, B
SRES TR, R CORMEETIE)
IS, ABTAI XK
A (RBREEFR R )
RE=nz—K&, &

(BB LR
RMEMM TR (LEmFTK

M (RERIERE ) o
, SHEVIEESEERY]

: E%J)‘?‘IHZL\ETEX! H'J _/\Z EXy
73 Z EXO

e LIGARES e
& " s TABACS

%

BBPH (EMRK) 27 (CQuar Can ) IR RIRTFTSY, B&
ZEICHMEKEINSIEME L), 12X B BFEMU TR

NI BHEREE, BB, SHKE,
- RIRATRE S ARE,

- RIRERESRIE,

CRRGEEE REEBAMITR, BRI, AR
o

(B A=, RiE=0r—K,

- BIREIR

- IR SRA RS SR 8]
CRER P (
% (REFKE )

e, BIRALE

=Hz—&,

BAtEth, B, SHS) , SRE, A

A

EMITNEEXAMBEEILHER, EEMRE

WMo A, /XULCFE'T?J’EHHEHLHD (EMKRE) —J—/uEl’J
BRBREHBTEAR, EFTFHEZEX LANE, *Htl:z
T, £E (EMEGE) 227 ( Cigar Aficionado ) FIREEILE
B THEEWE, E2EE6THXEEY, BEEB R
R ([ James Sucking ) 7520103 b4 F 924> 4319945 f3Hoyo de
Monterrey Le Hoyo du DeputefJifth:  “IXRAMNE ‘HrREMERE’
RER, BN KRS ¥R B LIRS O mMEEFI AR =S
Bo ARFE#HMRE, SARIEFEHRE, BRTRFEHMYH
MRk, " BEEIHIXES (Mavin R Shanken ) XEX b
F10043H919565F43H. Upmann No. 1200934 “XAE—XF
f, ME—TNELY, XXEFHERTLNEH, EERENTE
RIS, RPTEEENAEEATIN—2 AERNKRE,
—XEIEFHNEN " W
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Ode to Cheese
ik ( EE )

2/Text RIEE

MR GEL —FEEES0E I — R, MHE 2 ai D #0G e id — AR [ ) i
Ji CACER) o BH/HEME X E Rl I, SRRiFa A —SkER M —
SO 2k TP R LI 8 6 =T CERMERETE) B iE AT Gk

ZHGE, FRIX YIS,

TR, IRE PR A2 L, X PEYIIESEIE Cheeselll AR, AT/
BB B, SR BRI SbE, B R R IR R SR R A 2 — A

W, EFR R R — UG U R I 5L

NSNS ESUS

A “EAR" APRELES T R RYIFRR . RamhmnB.
TTRTAC00F e R £, R REER R S5YH B MEEK
9. FPENRD, REFVNEEDW—MELES, SPHES
BRERENR, XHENHERYALS. BHAY, XFEEER
P RN EEAKA, PBENHNERURENERE,

BEERE T ERE. HEREEXHHEY, NatliEleEs
THRHEICHE, PEhEN T AR AR, BT HERE,

096 Aussino Wine Life

PIEEFIED 2B EEON, RIEHS LERNEFRE LKL
B, AT DFEMIY, DBEFERACEZFREESR, Sak
FIPEESHES SEESLBET DHSHERNE K,

PEEEEAMR. B, 5. B, Z2EW, RENEK. F9.
KEG WEY . REPHBREBVNDERE, E—F2ED
PIALEEFE (HERE. TEROTSRMEY R ) UREILE
BB, XHSEDBHYPEER (curd) UEBSHIASE
(whey) o KEFEIEAEEUALR, XLERAE ( ARE

£ ) MURRUHER, BEERFIRARTRNEER “#
F' o RMERFY —LHILENYE, BELRBNEAERKRFEL
AR TR RS,

BUESRERE, PEEIVT AN, —L R RAANYES
REB TR, BT LUETEE, B R §hEs =
INZE35~55° C, H—SNPEBEERFHBIE, X—IEE
REXZPENOR, 27 HEEENMAEEFTURDNLE
5> o

BEEAPEEINE—FR T AMBRINER, BARERR.
2. BESPBTNEARKEERMEANBENEL, N
&, TRNYBSEITEENNIER, flZEZNERFIER
SERYIEE (Mozzarela ) , PESERSRARKPEMIZIE, &
HHBFUR U

RE, PEERESBHRAPIZENREY, EXIREPEZHKDY
H—PWHY, MXEEI DB REARTHHIES RAKD, A
M EyEHE— A o

MBI 25, 5Tz R

PEHNGATPZTIHE BEMENRZE. 2EXEEHMEBREE.
ABENEE. AERE. MELRF. REFRBSEREREH 76
A ABRANNAE R . BT RN ETIEL R PRMNE
. EHIELLBEENTFES, BAPHESERRNNERM.

= b= daray
Kir. BES,

IREER S RECE, HRKEBO00MANPIES . PEEMFLI 0
ERZA, GIBRERENRE. Fit. SItETA. BBIEE.
P, REE/XEES, XD IEEIRE N E Ik

Ho BRftmbR&EERBNAERSREBTEAM, RiEHtE—TH
RBOEEAIE 2 &, B, REAMEEX D,

RE: PEEREERNNREAAENBERMSBAEYE R
Mz R EA—H, AMmERPEHNDREEANRZ Y, MR
BEMNEKELSEMOR, X—MIENHERALE, B
RRGHEE, ZRYEEEZERT RGN A RDEE . FRYIBE.
FIEYEE . REIER LR

et FUA. BILYE. ZERBKNIVEENNE R, 3
R AR AT KRG LML BEFHK, FEPHEASHI
MEPEN—H, REMRERULSBRT OB LRNLE, et
BENRZID T HAKNIE, ZRHE, X—RENPHEELBRM
BRI, R REEFHE R

PR A —ME RS LKA ZREHEDEEAN R SER
BAIMNIERE M. REMR ERMOITRMEMREHYIE
BWERTPHIE, BEROBREZULFHBFESARMEL,

Ryfge: T—H, BN ERETEERNZZNE R W
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Birth of "Aussino Cup'
HiE “EEW” E}H’Eéﬂ’c ZR

/Text Quin

T HEREALE ERTZER, BRI EATZER i CEREMR SR ARBER
AR AR, BAT PSP AR &, MR ZATEA Z IR )

.
—— Tl \"@%

FEEAFHRZAR, CARRMFEE—E, BRELHN. M2 FERDR" NFREXEBARRERZEK—IHER (X
ARBRAFEREK, FRUNEANTEE, SHEDEALHNE KR B5. KIAERHERIE, RR6E, WRI1I2BUR
W, ETt, MITNSNEREANMTERRNE RATLRES RABFERI7E, UREZZARREI,

o Hitt, FRBVOSIFARRE, AEXMIESFFEERNXUZAR
FlRRNESR, 253 "URERGRAFZEFERZR F, REERBRZTEE. HE. RE. BB, SR
BY. ¥R BREZKERSE, TOEAD j(—?i%fm%
2012259 ‘EEN BRZAEBRAFZEFERZR" B B FAUZRENAR, BEETRZEZRERZARELS
RERZEBEIMBBBABTFZARPEAME ! AF "X SN 2IAITETE,

I AT O
20iczg
MELRKRLFTVRREM

IR

AEERBRITIZEFANGT

098 Aussino Wine Life

LiEm:

K—R KKRR7
HushRE, T hRocRz

2012 HHRERZART
il

AR RBEEEEZE "BEENRR" , BEADALHNER,

FERNMARHEAHES (LEXRE ) BBMTEMS AHRE
B, Bl “AEVREBABET , MA—H, EESEEREMR
I, BMA—F, EEENHEXRNRNZEEEEENHES
(BEFRE) o IUEA—MELEZAAENEERNATICT
EMARIR B B ASBENRHRER, BEERE, XERHK
WRAEMAR . BYE LENEY, THERNEESE,
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ORXm HES8EF
=V N

2012 PO)I|ZE AR A
&%

EmED HE0R, KRIRF: %F—IiE
BEELA—REH, FEREHI R
ARG, 8B IR H EoA— |
BEARm, EZREE EA—HK
ERNEERE T, HERTHDHRE
FREGTHNEY, SNREHE LA
—AARKEAIVNE, BERE N —
KKBANERBEANARE, FANES
B EA—RERFER, HERE
AZBER—EFEEF (K&K o

W TEBT IR, AHBES, WBEYRMEE ARMNERIL. BRmMEE 25

HEHT I AK, RESRERENGE, RAR, TOMETARNEN, ik

2012 EREALE 45, HENE, FEEE REINANTE LR, TOEE, W

&% BRENTR. AEBRIL? AGTICRIL? R (BF) Ha

¢ I W M AR TERN— ED 08D, HRES, MUREREEE. %
B, . A SRS, HOETRE HEORE, BHE T AATTHT 032
01 RBEASE  REER, RREMORS, REAHFE, ABEE TR NN
% BHE, R, W, R, BAMREREHET RS,
o LR T W,
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FE% KHEETY— BASHTAHEREMRKIAH, REFNER DY ESR ME%E T

MEHY HREMEUEEHNDRERER, &7 REAXMFEANERA S HE MEHY
2011 FEZERSER ERADRFKEFN—MIE, MBMESEXMFERI— M Hx, HIXHM 2012 T ZER B
B BEBBEEEMZRA /NN TERAEBEENRITXRAERE IR e
° ERaion ®
HHHXBERT, BELHNE
—IAYTHSRMNEENEFL
BAEXHN—EETRNGE, HE
FIT 2 — TR N IERA B
Wi, MESHRERIAXLEY
SEYTHA. HE. BUA. X
2 BB,
" =
- =
L] [ | E— LIE—
= ‘i_ = -
=1 =R -
= == = — ==
. — [l L,
e S | =

BFR ERA
HEHE

2012 BHERFEARZFER
R

[ ]

BENHECEFH KRR EH
EHENERTE RO, B
REANERUHBES
Eo BN HSEFRELR
REE B BAZE AR
A —Fh st

g —A—AR
HEHY

2012 FEARSE

%

[ ]

SHERER AL
HA— S
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f1fF EERI—IREZE (2)
SRk E

20129 REAR L

R

°

PEE MR AT E B 2B A . BEASFIME
BEF, BINKIMHNEL. HHAESH
B, ARNBTRENESEEMHEHN—FR
B, BHEE—MHNERRE, MET M
WEOES . TR T, ERNINE
S A —FHTTFL,

FE Soft Stone. Sunset Sikk
RZIZKED

2012 R ERZHRR

e

°

BB X @B —FELORRAT~
ARBR . BRI, XAHE— AT
B EIMEE" , §—8BHFE
KB B ERE IR 7 M S L RIFRIB,
EEMSAUZ BRY, BB
EOEEERES, X "HEXLHK
=", HAUEZLIENEKAS
. BMMEEERE, 2REEE
TR B R, ABEXE,
R, BR. BIZTEAHR. FE
H%w, HSE5BISLRARIEL
5, BHESLmEFE,.
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(ERER) EAREMIZ
2012F7H188, AL HEREZN, BERBEVEREDDN
“201274F. ‘BRWN UREABRKAFAFERIZR" WX
LIRS HERBREZ T,

AR BER URZARRAFERBEE=MHES. —21F
BES, ARREEIE T £ IK3004 T E REEREE0004& % £ N A
RIBREER, HFR146BZARRANE, XEERTFTHI13EF
WEY, FEEISERIGEETNETT, SRR, Tk
e, FIFETREFHE T IFRNATER, —2ERNE I

Fentl BB B ol s
n—

ST

SR TR MR AL E A

BeRREVHE S H. RIEERFERERME "REARBR" N
TR B, RBERRAENBHIIRR, SEHEZ—EHEM
BIMNET "RFERBR" , BEKERLERRENSEER,
sz EEQER. =L NBRAMTERAN, XETEEIE
THESKREAGERER. RETWENNRREAL TFRR.
ERR. ZAREERA. ERVMEEE . TRERBERFE
%, R F|AKIE. B3A. FIHEE. £ FB. XXM,
Wigh. REC BHIE. X HR BT FEBL KFR. K
. KR (HREEFHF) o

-tet-
L

BELETE. SHERBEKKT R
hERFEERRFERAE .
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JE %7 BB CHNG POH TIONG
(HEETR) . CARSHEBERK) . (TMEEMIER) hEA
O (BRERIR) . KE (BB Decanter) THAER

Can You Believe Them?

Gk, {BKE?

/Text EFR %/ Translate Wolf

FERETLIE “BTRTEMWTS" Ml

TEmS, EF "mMEMBAN HELHRH RS "X
®, WFERSEE. NI, BHUIERE, ME—=ht, W
Y SN

FMIATUEEEH, B LERNeEr, BIREREM

ANiZfg, MLECRKLEE TN FHNCEBAMEY, KFEHRE
B ATSE,

WS E, AEEERIEER.
FIEBMNER—IE "@EEA” SF "RARE" &, 3
BPRBAROHENRE, (HR, BNARNBZLETER
RiRAY, BXETUBNELENIZEAANEL R, )

o, EREMNSFREESE "BREA" & RAns" . B
WOAIAAENR—RTREZE, BEERREE, REEKELM
(XHERERERT ), IR TR,

MU BN B EBEHANT, BNFRRNEMG IR, hEK
ZRBETHONESERIA,

TR, RAREEARIEEMNAU R L —mE? BNEATEHA
TEk, REBETREUMIZBCHAESERE,

"BERILR, " PEHEALFIEN-HBE, BRRXFNGT.

ESHREELXN, —HARRRTEEETY., BEX—FHt
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RIAEICE T RJmBudd, —uilEEMES, (MER) EREEE
A& 2 ( Decanter World Wine Award ) /5 BLRISEIA 2= X F3E R B ==
&, fEAREETBAIEA, AT TOKInE

F—RBEXT, BuddiE T —BAI AKBIRENER, BENS
ST E— A A EAITPancho Campoflh(FER FIE 2 E 2k
FIRT, RIXE TR FR~XED. XHEST20115684
H, BFIREOTAS:

REARZABASN, SR, FERORE, K
BETMETATRT. NEJyBRBSHBIR, FERUET
BN —¥, XAEEFTE, KERNDEESESERL
B "

Xz “EERNR" fJay, FEHRJay Miler, thE2E2BH IR
( Robert Parker ) (BE&EBESHE) & (Wine Advocate ) By
TR,

Pancho Campo MW ! - — —

4
\
\
\
N
~_ _
SR 3 OB

AEBEE, ke —EEBERLIFBudd (ARt —LiER(E
), BELEBELZE, Jay Mlers (FEBEESE ) 2vE&
BR, AMIEREANRENERER: ROKRIEAN, T
XA ALEREE?

DISSEAZBEE, WREERRBEATEAE = MIENE. hifX
REFPAREN N EEFR, BFXRBESZAN—FE
&, BERBE—MT XML R —RERKEHHEMT,

TEHER, IR EIAEROZAIX = 0] AR —FRANASEE T o

MRZ BRI AR, EIFIm BuodFEMIEEIES (A8 (BX
BE) Zk2E, BREEZRAREZ—TX) . &, WRIK
SEREANTRIFNIGE, BAMRIZA L X MRBITVRIFR
NIV SI=E /48

BEE, REEARANERZEEABIXLE A, FH(1%E 5
(BEBEESE) Ukay Milerd®5 7 FHHL 7 £ 7= X & 5Pancho
Campoz [BJHIRAE o

20ME12B7H, (E/REEXRMER) (RER “S5HER, RR
TR IRT A RREREE T — 545 E 3Pancho CampofEEE
WBE, MARAREREEJay Miler—75, 7

BARBhZET, RREERREFRERY "BEEBEE" ? #
BhETERIEREDERTRN?

x4, FEEEEERMichel Bettaneth AF LA X T — D &EEE
fE, EREREIRZEHASUCCEE R SR REZEHER

HEIFR]

~
~

A

Robert Parker

BERM] Jim Budd

ESNFHECECMEREEAARZIARAERZICE,
BN MRBHSE LFRAIEES . (FE. REETFIOAAWRM
ALETECAERMBRZRETE, STHBCHHMIRYME, AR
B CRREAIEE 1, )

FAREBettane e £ UGB RS II EEc & James Suckingst 4
Ko {BBettanefc A BN, BAXFHBEN BT — R
ERTERZEZ, SERHMTEENSE,

Frd, FthiBEiEBettanest £ HI B CHEREEM. RAFKIA
H, NEZFBZE— N ARNRRERELIE, RERRREL
REPIE N HYAMEBettane LA H REEB HMIZELTR
Fo Hx, HONFERHBEN—ZMES L, Bettanee AR E
XEANEECEEANERTRIEFTAFMEL T RERZ,
ERTAEEAE TS BEN—(EEICE,

HEEEEN), BONHEEZEAEERS ( Nebbiob ) BR324
WELR ( Cabemet Sauwvignon ) FEIE R INEREEE, AT
EESBAZERNNBEFTNREEE, BIINZHR SRR
HEA, SRhARERE,

B RS — BB TR A, L A T ANRE
A, HATT R AE T RIEEA?

LEMNABREECERNARRNTEESEN, RANEERE
MARMEAZLRN T, MIUERBERE, TEFZAE RN

RIATR [ o

EWCARmE, EMNKOBE PR KANNET ! 1
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E,L‘\L Jeannie Cho Lee MW

MEFH, SUME—EEELRD, (FREAER) Asian Palate X Mastering
WinefE#; (B2 ) DecanterZk7s T /M ih X 57 5] 45 8 7% [ B #4078 A ZRERE
TPE; FOARAN E RORARIEEE B A B,

Chablis Anyone”

FHA. BB, BH51?

Z/Text Jeannie Cho Lee MW ¥/Translate Wolf

A E LR ( Chablis) , LZETE25FRT, ESRARICEIE—K
BRERSmHRFANE, FRETHE? NMEMmMil, OHRARH
R, EEAAEZRMESZEEEEERZEANETZIBEL?
ERIMNSENSEFZBELE “SHF” KENTEBEEEE
BEREAR L, MABLEEEHARNELRN —HAELFEE
( Chardonnay ) BRBIE. W4 B RN BFELZENEERI,
2R, BE1980FER, “BHF” HEEMATHIHNATEA
BERET

F1960E 1980FRNEHE, SHAEBERBNEEALTM
FRil, EN, BAAEEEBORTEEEBIILIE, 1980
FRPEE, SHANBEFZETERZRUAOEM, IMNE
HEAMHAEXRNEEAFEESIMNNE LN EEEAEL, &
HAFEARE o

MEEERN1980FK, SHAEEENZRIMEZAM £, X0
BELFE LRI A AT ZIANERL, AT RE, SHEH
BX—RRERR, AEMERRRNE00A, X MFE55X
MI4400ATUALL, REMEEKR! 19455, PEMBRREEER
BT REDEEN, ERX—FRERE NS LN TG E,

FrEmg, &EMNSEENEE BN KILREN, SRR
ST TR, FEMCOFERIFEH2367T FHEMNEISOF R AHI 1000
TF. B2, HEEMNY AFMFENRADIULSLERAFHE TR
Mo KZ MR EEWERE AR 5%%5@%%%@, L%
FIRZWRAA (BT ) OALRR], “XEZFF?

EF AR (Burgundy ) ZEANSAX, BER L, €K
(Cote d’ Or) RHIRMRERZNL. AFTBE-EZW, &
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R T4 R AE150A B, BHRMNEMEER, RESL
FEAEE S\ FIE RN ARG A —FHIT, XERENTE
SEKREBHKE (Kimmeridgian soll ) , XE2—MEE & kEn T
RENSHLE, E2AENTIERATZIENA SERNR
Y, AR I T EEESH, ARWIAER
PWEERERICE HERNX, LFE-%3£ (Poully Fume ) FNsg#t
/R (Sancerre ) BIMILEIZ

A FEEFEERMEESS T LUENE T DNR, BRIESSEL
ERRLETF, FEFERLRE, REBESAXER HREK,

BEEEX—FHNASIRELITR TS LFEFELNFIER
¥, SHiREMX—F, SHAMXBREERRENARFMEL
HEBZEFERSREAMR . BEAES RN EZMAA LM
HSBRNHER T I . ZFERBER (Hospital St Pierre ) , £
FBJE (Hotel Dieu ) , ZRMEERT ( Priory of the St Cosme )

WAEZLTAHE (Church of Saint Martin ) ,» BT BEiLE2
BTG EE ALY (the Yonne river ) , T EEFISESLMEL

IARERA724AE, BEE1OELERARBY RERMEEmMEAR
RFRK . KPR L, 1850F W LFNBEHFERIRLF 6
THRIMAEER,

19884, FHA~XE TH%ERE (Grand Crus ) , E—4%E
( Premiers Crus ) 1 EEF20E 2 FA RARTE. MIELLFE
EEN, BERRIFEMESLFBENENES . 2R, K
MEFERE;, Rz, RA—RE; BR, RELLF (Chablis) ;

HANFNE R ( Petit Chablis ) o XMEERE A C KT
£, BREJEMNEMESICZ2ENERNOE, RFERERE™
SRS/ NELF, RRETELEEEERESRHN—ERNE
HERELT,

O SiF1E O SHFFERE O SHAFHE

NERBAEFIR, EEMEHEF D (2008412010 ) B9 LEFIHF
% (fLes Clos ) £A EETHM, SHALXFTHGFER,
Les Clos@HEFmAK—3k, ARB2O6AW, AFLEK, HE
45 E X BBougros. Preuses. Vaudésir. Grenouille. Valmur
FBlanchots, —BEMFEE L, {EEXEMABFourchaume.

Montmains. Vailons%,

S FEEENERBEREIELANBRSME, EXRECHARXE
FEBFNREMTIM S REGRERNBAORE, B "9

Hk” "B ZERR” %E’amﬁk ZENFRMAFES . T

%B%T\E EE’J)\J"”J/\%”ZjJ L BRRT O RsE”

o MHVER TEﬁ&fﬁHﬂJ&?T SELLFERNTH, B
ﬁﬂ'fd\?ﬁ/ﬁﬂzLH"&ﬁjFﬁﬁjtm}i[, HETRERANE R ZE
EESN *ﬁﬁ%ﬁﬁéﬁﬂﬁﬁ’ﬂlﬂﬁigﬁéﬁﬂﬁﬁ’\]%ﬁ}; BLRFAETELL
FBEIKE, B2, MRRPGXENBRNEEBE YT EE
7@%75E’\J$7ﬁ7§ﬁ§\ AHRERFRIORE, BLBREBEMREAS
KM,

SHZEWEF, ES50FFHEMAB RN ATREmE. Al
RENEEFMNTEEETHEST T —%Ed, RENEETSS
ALERIRE, EF ELREENRLHNENER, FENAES
g Rk fET AP TE'I%_EETIEUMLLt:ﬂ]/\ﬁﬁﬁﬁyiﬁﬂﬂﬁf)d—ﬁﬁﬁ’]’é’%
Ak, BEEFRBHETEZA, sBEEFENHAJLAER,
#EDomaine Vincent DauvissatAlDomaine Raveneau, B& 7 iXH R
SERENERZN, RERLEEFEMR. RELFTHE
Fo SEAMR—AITANKE, RERFFHNERNTHE, EL2
L {RE B Jean-PaulFlBenoit Droin. Jean-Marc Brocard. Bernard
Defaix. Patrick Piuze % Christian Moreaus% Lt &A1&, T/
NoJ 481, I
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XEHER

RPEBEFAMSERE, ERERTEE. BARSKBTNRERE, FF (10E

WEE) . (RHEENES

—ZER) . (tREE%) . (BREF) .

(R ) ®REFREHE (Music & Wine — The Perfect Matching)

Riquewinr

Gem of French Wine Country
1% El 5w 577 il X Riquewihr

X/ Text AFBE

HEEM LK EE, EEREX BATE/RE ( Bordeaux )
g AR (Burgundy ) , BRIFEHEE—TEE ( Cham-
pagne ) , FAMXBEEERNEAVNTER, THTREERS
B, BRZ. iR, BEEESE, BHMEAELENERA
B MRARFEIHFER, BELENS—ME, BI/REEATA-

sace)2—MERAERE,
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FIRFEMAXRERZEFGBEHANRENF, X8I ™E
X EAEEFAOCHKHE, FoEBERLIEXBEE S
TR ZFRE, a1 @ A S MR Riesling. Pinot Gris.
Gewurztraminer. Muscat%&FH T YRV E, &HEMENS
FurVEEmIEZE, BERRSBEENMR, Rm5EEMEE,
MK, NEXBHENSRELERTENMRIEL, EAMR
fET s D AMAE LD,

EIBFEL, RALFRS EFBIRBETMNF %o

F/REEET A FEERIEBHIAT, REEE, LREAWER L
WA, L RBAENM0OFHEMNEEH;LT, HEE 104655 ki
FARIRER, HMAEERS LIRS EZEESF, XMASE
FIsE, IR T RRESENETERS| HHT, thisst T
ST FAEREERTENMX A, AL, BT, KEE
He¥RkE—R, T2, Ta/fiEhiEStrasbourg), BRE
N NEE" (Petite-France) It | fEIRERE] “/VEE"
PMBRETFEB L “EAL TR

WP RS, RN HRERED, HMRENE, I
TEEGNAREEM, TUEBECRERELEZRE, REHK
FMEADLHMNELS, ERAW/NE, SNHTUEER
37 #A o

BT HERNETE, RiguewihrEARRHEE, e “AE&EN
E" (Les Plus Beaux Villages de France)ii &, MATIAREBEE KR
E+AHELHEAY, BIRBEARquewinrfI—%], P& BER
BiE, EEHEEFANES, HRICER/RFENEG RS XA
B, sERAgBREXMEEEE ARENSE,

EiLk, RiquewhrgtR— M BREENTIHKRE, HIERRAEKX
ENETHETHABERCEINT ORI, N, RERFHEN
£, BERIAXTZEAANBEMENT R, B EERY
MRS NSk, mMBEZSENL, AWM. BTHHRE,
FAEFTR THOERT, £ MELERTERIDolder Tower, EAFAH
PRIEE R IR

Riquewhrf8INEXRE, BEHBNNGHRA. YFEMNEWITIEN
BHEBEXSTL, AAZEREEHSENES ., BEAZ
By, BMEEUEFREERT, & EBIRRIquewinr, FIREEHT
MI518kCrand Crudi &R, EAMRAFRiquewinr, 53.4/2HIH
Schoenenbourg, == EFMAEPINot Gris. Riesing&Muscat, FRALEIZE
EHEESROR, TR —RESporenEiREU)N, RE#23 740, *
EMHEPINot Gris& Gewurztraminer, BRAAIEIEDE AR HE, 1RiX
FREEENE R, RIBEIFHhRAELHNE, 1
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HER

SEBHEAEELER, &8 (FWEBHKE) . (

FEEEME) . RERE) . (REEFE) (RAER) ,

SIS REBEMHFAFGENRA TR, HESTIVHERZEZET, EH—FE B & HNEN E PFF =R BB
Wik, MIRESFHERD, BEEETARBEETHNENRE, S AMIEwww.wineandcity.com

Straying Safely

Between Fumin and Furmint
IR EETFFumin 5Furmint|al

X/Text (RER

ZHARNENRKE, ek, XBLLTEFE, ROBASTHEE
TrE. NHZEEMMRERT,;, XEZAFIENE. AER
AL FE, BTt ARRHERY. FRRELE.

RBEFEHEHRE, BROKE, HEGREERBRRUK
FIER THEARGIMELLIER, ImE—NESNEE

EERMTRELZRDT R IAMRINTERE. FBFRE,
BHLLETRAEBELNRELRE, FEZTHAESLR
5, MEeRTHFEEOSNEGYEMYRBE. B (B
FERFNRNELSE, FILE. FRHEHINE. RE N
SHEFEHRY ) —REXXEBEITRNSE, KHRIEAR
BT E, BFERERNSEBUTENARTT, F18FE
NS5 T —HERNTFRRR.

TERBEEHEFIBEE, PRI T —FOBEMEIR EIRRFuming]
Bk, BREABAEE, “Fuminth2AEE? EAXNELL
? " IRAEEE, FumintSLEAEE, FENFFRE BN
AESM. A TXFMBFAE S, LBRIEE 7 Tokaji~ X 7
KU RBERBENTZ EMAIENGT EH, Fumint2AEAR S Z R
BEZW, MAARAFEFBENATNGREN, BEERERE
EE*‘/EEF‘%EﬂﬁU\*’FJE@ s, MBEZITER, EE2HF0M. At
EXMARMERAER, EARBNBREMILLNEBER, L
?ﬁﬁE%ERWWE AR BB RN IR, RIS L
B BFUrmintBRA AR ET B T IR ARG, T RUAFEE R
HE/NTERIEEENE, FEZGABEEMTHTR. B
SRR IR EAT FHRMAE, EEAEREIRKRESZ
g, BEYERERREEREE. BREFBN I ALE
T IAK, FurmintBE AR . SEMHERIRAE, FEARKBHITZ B
BHAIE LA ( Chardonnay )
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- g 4 - I” -
@ Fumin @ Tokaji ( FEERE ) = KEERLT4HEHNFUmintE 2

AT ERATE £6 % FI2006FEFumin, FSLE NI AIRNELL G
PR, XXM, FuminflFumint, TTEEFEL1INEE M
b L, ST EF IR RFE IR N RS,
REAEREEERIAET L AM NG H45E0MEEAF,
Fuminth RE2NESNEEIRD 8 H P b3 R & A EME L AVale
d’ Aostath X I EER M, BAZDE AR, BR2XMEXET
BRREG, LECZBYRNSH, BRRUETOEREIHE
SRITIR BIRERE ( Az BTN Z AR AR ERIE ) , BEE
XRFEEEHEEPEBNE—FKFumin, HEZAE LR EHIFR
TETETRMNE N, XNISH LR DA WAREKEED
FIARLOERENSH, HLBEERPROFERL (Shiraz) 1
B RENES . REE. REESS ABREREIILHNE
Bl TEERE, RRBETFIATRA FSHMA, BHETO
KARNRE, ILATRLBINIE,

Bk, NERREAFAFUMINE 6 ZFFIMFurmint, 5 0E % @
TFFRRO R, e AMERRALENIIR, LRIBLHS
RERRELEBHERFNE LR RE, BRAEAEEEOMER
£, TR SR TURR. 1

FREHRE s Lin

RARBEBHIT, EREBUERSE, FEAREFE, SEALTLHFHELAT
Decanter { &%) PXpREE, IMAKER DS Sopexa b BEEEHIT, FHIE
FEEBHBEF ( The Wine Academy of Spain ) TANIEH G, #HEBEEEZEE,

A Glimpse
at Celebrity Wines

HH £ 2 un.ﬁ]-ﬁ BT

/Text MSHS

KAk, BN B BEEXSBESRERKRERKSHESEL
%, BAUNGFRIEZH RN TP SWESEL ( Domaine de la
Romanee-Conti ) » M7EEE, FIAIMMAIEE, XEAEEFE
ANERDEMERBNTHR. EARFENEFXISHE, H
L, XF CCBEAYEE BB AL, RERSAEEN
HEZIEERAT (Ausone ) , BREH ST DRARMISARRESH
(Ausonus ) #IERVERE, —EfKIZS. TRSHERRR, &
NSRS =S ERREEZNARKE,

KERFHT. EERRATRE K. LHEWH-RF. BE &
T REEKPHRIN SRR, IBEL~NEEEE
EE R, (FASMIMNRIEDTRS THL. BHLBA,
BIAKER, N—HFREFed BN mEEENHEE TAX
MANEEBTL, ATHRNEHEBILEERNENERE, B
WARRGABEX T LA BRETHNEEREERE, EEHA
AR X = =T EFAKIETIEAE Y IR A

TR+, Aﬁamm% GawgB Bz iE, TeGEEk
HIFILRA . XXPEZRELE, BRRERNEE ¥R

SiERb&H ( Francis Ford Coppola) o FIF2 A—+E, BhgIARK
SNEEENEIFNKR, BEFRISAFNAINBNEShEES
mAEEAR, BROBMENEMREEE, #hsk EHEAE,
FRAMZVEME, BEXMEEACRB, MEI976EXT
NiedBaumiBE, MUILZERIER . NiedBaumiBEE LA EME, 18
# P60 ~ 70K, REXREF™ N, FEEANEREEFE,
EE19ERFREEWBE/E, TR00EHRAER, ¥R
Hh, XEEE, BEICESTANAR, £H~OMAENLETE
B, PATRRIEE, FEEBLE LM, EERtESIH#

BREEREETNNZDE,

REZRBELARI—MEE, SthBERENK, EfTeE
AN, RAR A A AR A a BN HE SR THEE AT
fii, IREATH LEHFEAINE R, LEAREEGR, HE
HsiaE®, REXNASVE, #MBTECAEE, MHE
MEEGRAAAEESMNNEEDKENS, ZERESK,
EEENE, KREOREBENFEAREEEHLRDRZ
B, IRBAGEETL, RaiAEHEEREmzErEE
TF, NMEERWEXE, XEREZRBEEMZ A 2HEN
E, WEHBERZRNE, RERBRENYT!

HREAECREAVVHEVRFSEHEREARS TENE
i b, EEFUKUgEREHTREME, OEEMEERRSA
BEXREEZEADE (Ch. Cheval Blanc ) 27 Ht ( Sauteme ) HI
SEHE THSE (Ch. d’ Youem ) B ANE & T, B
K, EEEXE HRERRGUCCIHEZEHEFrancos PinaultEll 71X
SRS AKAERRE (Ch. Latour ) FIFEE SMM5T A AH, =
1Banity, fhifAE%% X T HRMADomaine d’ Eugenie X f&Sa At X
R SE = ECh. Grilet, X8R # A 2 /1B Chanel &£ Hl 2 HE 4
BRIZEMEER (Ch. Rauzan Segla) . KRMEER (Ch. Canon) , =
K &1 B 1 SR Salvatore FerragamofrB FAll. BorroB FE ifj(ﬂ
B BERE N lamborghiniBE . F LAk, XX
RS REEN Z= ks |

XUEREZRBEEARBE FHFZBERRAERA™S, BT
NERERESREEFSEREAREAREN, F=hmREMRT,
BERERBEZBEANOR! A, XEFHEEWERARHA
REMNERZ T, hESMEER—1F2E, ENUAERT,
—EEF, WFwine lovertiFH %, XEREHFEZR, AR
U W
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REZIE

kB EENEAEBERSEIR, HELE, RPTEEBREEBLSXRTX, HFASSE
EERPEXHTHT 5HFE T, CERBEEGFEHERMIS, FREEERRZEE
BERAAMEN BRI TS . (EEFORME . DenisstiBiif 2,

Underground Bordeaux

MTRERS

/Text MRERIE

BBUMEH L EENNE, NTHRERL. B, ERRDMGLR
R IR HARIEE, BRIE—RNEREZIR, AEFKERE
(St. Emilion) 9t Tt SRR TR BB IR R 7o

KREWHABREEAZKZHXARERE, HEReTHEAEN
FEEANBREBANAD, #MXAE/LMINREENT TS
SEZIENLUMESHENTREEEEFRRNBZ, £FHK
AT, FEIH—PIRBAFENEERSE, A— RSB
FTE, B EXER BB, ERATRT . EEHT,
B—TMATHERN, BERXEHE AT/ LR FAEREE
AR ADS B E TR AR BN, BE—WENE
HMACE, BEEETEZTRENNED, RABESEETEX
B TSk, PINBRAGLRENAELLE, 5—MEL
FURANRER—EZER, mMPE—MRENBREREN, et
BRI T o

A, ERMGHELERTHPRERSER, E2REX
o REXBET +=HLHRE, ERRTEZERNARA
Eplo MAALZELBTIRBEILZH, MNFeHALRITEH
—RENMTHE, —BHEAR—IAFEARREHTIING
#H, E-EZRK, HH EOLEMBRTOREDERT T
To ESEMMRT, BT EEMZIET LM AR Z
LS, BRIFEMNESTHMARET. BANRNHEIE
FEZABRKNNER, ENEERFEORENEL, Bk, &
NN BERABEREERH =S, MRS . EEZ AN,
HEERBBELREREDRE—L, AEXECERTHANESR
T, BERER, BETERAGIRIFN, #FEZAELE
MR T

BERAMRTREL AN, BRERIEREYOLAB AR
BRI AENEZ, EEEAXERHT ORES KO+,
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F kB KM ER (Chateau Canon)FB &M 1M A B SN E S
Ho MEXEEHDEEYNEET, CHE—REANT -FFE
(Jacques Kanon)R@ Mg, THEKRMENHEEESTH. BT
LREESEACHEEMANE D, BEATES THEBLTHE
FREONT-FE, BB KENREHNIREERR,
HAEEM N, BETEEEEL, ARRRUENREERT,
FREITOOFXEZZLTERMBERXRT, MECHEF
wEA KanonEE, H¥AREMEXLEERE. 7F2/5, H
KEUSMELATE, BEBNETEAER, FTEXHEES
XOB4FTE(Raymond Fontémoing) 2EHF XN AEE “RME" =
=R “Canon” , HE919F B HERM (Foumnienzk#ET,
RETI1990FHELTRIL, BRlRBA mFETHEER
F Ao

SABN, hE EAEEREERMAREESEXRRARE
ERE, #TthEEERAMNKAME TR, Bfmss—Ha
B, mMERRSZREESHANMERLE, B2 Fa1RA AN
RATHIET . BTE-RETRMNEE, FEATEMRERE
EREEEEREE, MERTEREXBET, FESRUE
REAMEERAEEE, RIELTHEXRBERNTAER
SeNAEENE HEEEEMEERREXT ! W

HE
EFEEEHBERDS (FIJEV.) BR, BEAFFERREOARPERE, $fEBESX
Mg, WEBETYAE, BEERSISE/BRERR, (HREF) TH

An Easy Ride vv|tQ_B|g Shot”?
jctiirﬁET!li‘ "I 7

N/ Text 9%

EH, —NUIREEL "FAasmRIAEORTAEHKREEL MUIRBRIZEARE, NPEECRBICANZ, BRA—
200, FRAEMARMI28B0TRE " , WA HGE L 5752 AR NEFaE o ERIRRXMERER, £HRI
IR, EXHFLENSNAEITL, EAMEENSERN®L  ZUERN "E8" 88, ESCHAERERENNE,
HEEE “FANRENELI2012ET, ER-RET BRI
fer ", AEWMARNEL "PEAETEEFEARBE! " o THRER, KEERNFOHEFEB002F LWLk, 5F6&
RFHK, PFERZELE "X NEAMEm, SEERE HAEEKHF TN "BFF@EMN DETNEE " 0%
REARRZND "BHOIHE" , FERLRHEERENR B Bix, B5EFEBEATNEIHN "EEANE RN, &
MR I RP, BSEET—d "HARESER” fm ESAEEMN HENKIELEN - FLE, FEFER
Rlo MLFSIRLAMEFRABHRW, NE—MEXEXRPTEE SEFBAEGNFIEBE—F, ERTEER. TERE, &
B HIRE L EREMN S MR B o BMEML, SELECRFENMBEFEZN, RLEF
BELENERTERBEEF CFEH,
RRFEESVERANRSMEES NIR =155, B5H
THEARLL, BHESANRAFRESE R, FRHNBERESX THIN, BAPEABLYELLTRENG T, AS, WML,
W, TRRELH. TXE, HEEKLEMNE, #NEHEC SIS EEEMEAFEERNEE T ELMUNTRILSE, (B
ZULLER, SXFHEOLEHEABANER, f, FGEH ILEXOERCHEGTHEERE, MEETEHEEH St
NUAETENL RN, AZEDTHRERAHFRIETEE ANEIREURKE, BRSZESATVREZRARNME, 1
FE. PR, DERPEAH®DERAMRERN—ENREN  EXERPNERESMZE L—BEEMNMFHEIAA, "RHE
HER, LEZATREMGAREERN LW "HEE" , W E BARRZEN. BHERT. EEE THNEEE M,
flmEWERAEE, WEREEEMEMMEE BREIYAALHEIEHBE "HHRRAE, HafrmR” o it
BB EARELERENBANFLE —BREZE, SREHRMN
B, ARAKEREINNE REREAATEETNE HNEN "GX" BRHETE.
T, BRARENZBEHOHEENNR, MEXLERBN “Fh
i7" B “NEE” AT ZHMN, E5KER, HENER KARNETHFREZER, FEXRHRUL, EEEEENT
BEE. K. ZEHNNOZAWRNEESNEE, BHXE ALERWE, ZTEEEEEMN o NRNFERTZEE
HERMN. #SEANNEELR, MARRE009FMENFEE KRRZABREENEBRART AN "TFEEE" , R
‘FiESinE)” — "MESMNOEEREENER, 2ukE— XE?m
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Champagne Phillipponnat

FEMEM: WkEE-5EER3Z0E i
MAFEWEG, FEogIRENSRNSFIRS, X
—MEBNERER D — T ENRMR, & BE. H
R, ZRBEREARE. PRE. n. BF 4, B
RaE=HEBNENARE, 48, ZEERMDEIEWNEHR
L TORTMATRALIGRE. X, TH = hmE
=, I Charles Philippponnatée 4 I E2Min 5 k=

B R ER.

En‘:ﬁﬁiﬁiﬁ] - Brands Events

. fb ﬁ i M
- — World Wines —
E R § &

Frasanis

FullMark/Cognac » Ter _ on Dinner

WRK D278 il
'Ih;‘; ; i

Tesseron

. EEANRKL#ES “EhZK”
W ENTEBEZESL A, 2HAE FH——ZWE
W2 Robert Parker ¥4 1003 T 2dnkd. B NATA T mISHA
XOFH, MAIERIOEEXOTEAZH, ZIBITHEM
RHRBXOTEAZ e EamuNEH, 479,
W8 & AMelanie Tesseron& 3k 2 283, 5k, =M,
5L TFEZTEN ZREE FNEE,

T A 7 e R T
Aussino World Wines Presants

Thienpont Family

KIERERmZBE

RIESH & BT 1929 R REZBESHR, TUSHR £
=2 B AR R 2 R YIRE 7= X (Pomerol), B ERHLEM -
BRMEEFERE, FIBemnadette Thienpontz+F MW A T4
kEEE. BB, R BUEMET, SRR NA
FMGIX MR & IR IR B

Xamsnnae

Macarini & Castello di Neive
OEERSPENERSHE

6AM, KRABAFIM/REHX AL EBTF A RERER
F—H%XEEE EPERBAMEAMAEZNEE
BEREFCEESX, BEEYE (Marcarni) Sy TE=KZ
Nz —HREBEHR (LaMora) » HHEHER(Caste110 Di
Neive)ip T 16tt4d, 2— EEAPHLBARERSFE
RUERE. KHE2/NEEREEManuelFitalods U E B R T
5. BB BN ML ENE TR E AR

TRENIE,
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La Motte & Leopard’s Leap

FEHNES: BEREIERMEEFM
FEBSBRE, ROERBENER, BHE—

o fER R AEE B VRupet R IEFHB M, #H17
LETHRNAR (Rupert ) RIEMLEHRF00HERZ
5, RNBELFEMEERENKEKZ— 68, HE
REFEHPIOBERTRER, SR, BB8ATF. K=,
R, JER. HRER. BT BE. EMMEADERR,

La Rioja Alta, S.A.
BBhnRE . FWEESFEER B #HIE
BERRERANTHREZRFTHERRANELETE~X, &
FIL AR /RZ 2 225, HFZ Il B m i ERMAE
£, BTN ERREFIEEL — 18905F, EMR
BRI BRI TG, FFR T HIIRRNERE S
mBARER, BRE7H, ER. BT MEL LB HM.
2. TSR T Xk B ERREREEE
Ko

ﬁ:ﬂﬂiﬁi}] - Brands Events

Vidal-Fleury

BEE: EEENARHEMERE
NTFAEBHNEIEEER— R AELEANEE, F41781
FREAKFHNEEEHENRE, hEETAMX &HEN
Bl o BEEEAEIEE AJoseph Vida—4 18 KR ST A NG
I HNEE MR EEEE X A EE CRIENE
—HBEHR LK RERRENER. 6ATE, HM. B
MAOBEANEERERBIXNEEBEMORITE, R
AR ETBENIE,

McWilliam

ZEIEE: SREEMIR X Rk

FEBEER (McWiliam ) QI TF18774F, SRMNEZEAIE
BRIz —, AEFBES L, TNE—RFEBEL M
W BIET. REL ARE. MITRRIERE, BREASBENS
AFABIES, TEEl, X—F&thAZEERS T X
B, TAN, ZEESKTN, SREHERRREAFIT
TR =X R o

Aussino Wine Life 117



i Pl

1\ & 1EiEBh-Corporation Events

Aussino & Chateau Kirwan
Golf Tournament Held in Jiangmen

A e W e A
)

Avdtino & ch.Kirwan Golf Tournament

- e = =

S5AER, XWEIEN2012 “BERBBN SRABKAIERE
LT, (EAREEERBIRISRABENTREZ
i, BRERS| T70ONRERERS S, BEERE A FRSophie
Schyler-ThierryZ TR EAEZETR, AMIEEE—ES
58RF, EAARTREBERNNENNEERE, 2R
T— NS REIIREMEIEE,

BREMESHAERMERAFRE DT, REANESR, B
EFNECNRRESSRETIORMET, RELREET
B, BFETE, — B, UAXRZESMEITETS
MR, (FARERRNSRRERBBER, RAHEEL
THRFHSHEME, ILEE DG BERER,

BREXMALEREEXDABBEEGRE TME, (7]
1856F ZEN R =R ATHNEBER, THF B RSEBH
NEyER L, MEEFEARSETRENES, URELAE
R AP ER. MR, IIARZNTEBAFVNEF O R ff, s
EEE=TRFEIEDE - ANs# ( Thomas Jefferson ) FIS EHE
Ro BME LMENTINEMEENMERY, 20005 BT S
TEES, WENNRESEFTEER. BESANEMeHNE
=, 2007 FEMEIKEIR. RER. B, 2000FMEEER,
OB, FiA. HE. £l. 2MCEESHREERANEG
TR, 2003FEMNEFRR, DBERES, MAZREKENEN
MBS, BUITENBBTREN O KERIAEE, Sophie
LRI CREFMARERREREEEAFRSILS,
EMT IR REAKEHSHEERENIREE,

2012 “EFEBBA" SRXKIHEETIINTIN

20124 “TREBHS SAKELTE T

1 -‘QPH-H‘M ~
“l‘lal_u,j.)..r Ehg a2y t*__,."t\\.l'

i/ \

F

N
Nl |
- !

“ R o 1

o SRACHTPE

L ET T
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1\ & 1Ei&Fh-Corporation Events

Aussino World Wine Culture Festival

Held in Zhuhal

= 2 E FrA A B L iR 2k

BRAEEXUZ IR, FEESHRITIR, @RETHNZ R,
2012571, ERERFEEEXNCTHMSEERE, AXD
WRRISH TS BEFETR T 55 EBTARER
Ko BT EVASHEGHNEEEMRTE, 12EXBRED
K. BRESERE, f/A7EENAREE BEEE&RE®
ROFR, EEHBRURAEREEEXURE,

B — @ EEBREIRDRAR

5, £K38AE, MEREBAMEE "ML , EFHIE
HRNETZBIZEEXE, 2RSREFERB LY, UF
EREAE, Mgtk BA. LE. DERAZHRE, Bh—
BEIWAREN S,

YT — R @B

XUTYER, SEFEELPOTRE W HEEIRE,
AFRMEINEER . HEBF A, HRERBSINR &
BERASR R, NEEEERARIHERESEEEERR,
RARGEH B ZIRNETF R,

ikt ZEXBREDT
EREFASEXNCTNEGBRLED R, EFKkA121
ERHEEHENER, SERTMEBRENBESE,
BIREREARMANT B, BIFENSEERRE R IRIND,
SRBESERBENMG, —BEAR RIRERNIAKZ K]
EX—HEREEEGRE
EERAEEXA T H0, EREERKRMESXDE, KiE
ERORBEFE, SHEZRRMNA—FEREE, BETEH
TTEERE, EEXSBES "BEREAERES" , BE
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& 1Ei&3h-Corporation Events

Wente}ﬁﬁ;@f

Warld Wines
resents Wen
Wine Dinn

Aussino World Wines Presents
Wente Wine Dinner

Wente B8 i [l 3 B i 5% BE 5 an &

N TEEEC AN —MIARREAEEER, SkEZaA
THEBINRGHN. TINEEELNEE, A, HXE
BB 5 RFTIWBREE, ASRRK—BBEZRMTF
B, TSRS R E 2 —FNET AN Rl Bl
fFEXREMMN 2 ERBERNGRE -, KOXERBLALCER
wAENERATAEE, MCEHEARZ—RUSFSBHEIK
A+=1ER, ERTEENZTHUBEELY, FAES—R
REHIAETE

WUHE 2AMC &I~ AR TENE MEMIE, SihER
ATTRFEFK, LETFRNDAMRESEREXA, MBS
BB D2 FIKRERAME, RENBEERRE, &
MEBRARX T RAMENRBESHEEZ— MNE/RIE
FLRIRITIER, EMBIRE B LR SUHE T EET
k=8, SHEREE. BA. FKNREESHETHX,
RERNEREV AT KEEBEGES AN E. BROETE
FRNAEER SRS,

HES. 2010-5-25
e B/ Wuhan ZRiE1815 8 X 6=k ©F51%/Chutian
Cultural and Creative Industry Park, No.181, Donghu Road
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Ellermen Co-organizes Tasting
with Wirra Wirra

ft\ﬂkéli\{’ﬁiﬁijJ-Corporation Events

ELLEMEN; BB EEERES

(ELLEMENE L) ZEEBFERE, T/ MNEUSERESSBEN T ENEERE
ML, REMRAMTEY, EANERTREINNERRPRELE, iL7F

AR EEIT R IR o
BE#. 2012/4/27
e THNETTEREEER

Kasikormn Bank Bordeaux
1st Growth Chateaux
Tasting

FIERERIT
ERE—REZERBR

KEREEMKBRITRERRBITANT
ZEWEmRERE,, AoPERERE
BRETINEBEREBIEENERE—
BREMBEE, BINRE BN RETHF
BHEBEHFRKR T

HES. 2012/5/12

e TNEREREES

Keep in Good Health
with

Five Element
BIEBE TR
BREMATHEE

FEBS5EREOBEEMDNER, RZ
HEENE, RENETANEEEA
®ATACHFEEE? 68208, 5%
BN SR RIEIR A R,

HHE3. 2012/6/20
e TNERER

Media Thank-you
Tasting with

Santa Ana

L E R
PR E R AMERR

BEDYEEERNER, ELRWAE
MEPEEE AR EBIRRERR T FIAR
EEENEBN, 28T —HIREXE
ZRo

HHEi. 2012/5/15
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Product Awards

FEmik R

i%[E France l':'j'_-_'-- o

EMEFIS0EE et |
Phiipponnat Brut Champagne Cuvee 15622 20024

(BEEWER) 278 Wie Soectator magazine
934>

WAHE ( E5—RE ) 4285E
Fontaine-Gagnard-Pommard 1er Cru Rugiens 20104
TEIER G- ZEET  Allen Meadows burghound.com
935

WAHE (PP ER ) aaEE
Fontaine-Gagnard-Chassagne-Montrachet 1er Cru Morgeot 20108
TR ZEH Alen Meadows burghound.com

9147

BAF ltaly &
San
 REL R EY LA E Leonardo

Le Chiuse Brunello di Montalcino Reserva 2006F
(BEEWER) 208 Whe Spectator magazine
964y

- KB FRREIEEE

Le Chiuse Brunello di Montalcino 20074

B RE (FEBEESE) 2  Robert Paker’ s Wine Acvocate
914

KRB BMRE L EEE

Le Chiuse Brunello di Montalcino 20065

BikRE (FEBEESE) &7& Robert Parker’ s Wie Advocate
904y

-BREBRIEEE

San Leonardo 20068

Bk ks (FEHEESE) k7%  Robert Parker’ s Wine Advocare
944y

BAFIL Australia e
ands e BATTE

- WELTEF 2000F Shiraz
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Two Hands Ares Barossa Valley MclLaren Vale Shiraz 20095
(BEEWER) 208 Whe Spectator magazine
984>

CWE (HERG]) EFSERMILEEE

Two Hands Bella's Garden Barossa Valley MclLaren Vale Shiraz 20104
(BEEWER) 28 Wie Soectator magazine

9543

CERERAD RO BT

Bowen Estate Cabemet Sauvignon 20105
CRAANTERHOFAEERR) Gawne Taelr WIVNE

955y, S

CERERRIAEEE
Bowen Estate Shiraz 20104

CRRFTEBRFEEERE)  Gawne! Tavelr WIME2012
935>, B

- ZRETS LA B TE2006

Taylors St. Andrews Cabemet Sauvignon 20065

BWR (FEEBSE) 48 RobertParker’ s Wie Advocate
925

FT#R#E Argentina

XN EEGHTE

Santa Ana Unanime 20074
(FEER) 248 "HRHEBAK"  Lecaner World Wine Awards

FREIOREED EFRDEEREEE  “Agentinean Red Bend over £10”

M ERIRITAEEE

Santa Ana Torrontes 20114

(REER) 248 “HREFEEAL"  Lecgrer World Wine Awards
$82Z Bronze Medal

B REEAG D BORL B AR

La Mascota Cabemet Sauvignon 20104

(FEER) 248 "“HRFEBARK"  Loecaner Wold Wine Awards
4R% Bronze Medal

REFER 2012 “FIEERRZ R
La Motte Voted 'Great Wine Capital' of South Africa

XBEREIEBE =S ( Franschhoek, South Africa ) FIREHEE (La
Motte ) , MAEREERNENEREXNERE, EELZHN HR
BEHERBEAR" EEPETREMAZEIEER, HRETERSE

ReReE— "BIFERZE RS,

2012FF I A E BRI AR A EEERRXHAST T IRBE, #
mEiET, KRFENFTEERS T THEITN: "HEBES
ML 2R R E R MRupert R e 2 A E BRI A 8 20t

L2 AR IBPiemee % K Z RRAEFIER, EEREXHK
THBE TS ABBRNNS . SRIZ0EEER MBS HR
FERIA, CERETURESHR, "

S5RFB—ERRNOEEEERRE FXEHBXE T 13 L2HF

ZIBE Chateau d'Agassac. FHIEZF BERISHIX I HBRER 5ETH
i 18 & 8978 F-Bodegas Campo ViejoZs o
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New Product Preview

oS

NEERB(LFTER) IHEE

Nicolas Potel Vosne Romanee
AL —

NeEBEREERRBAFTEEDY, LXETERIE
GBRAEHEDHRNT EWET AE EAENNE,
BrRIERLE, REBRNE, HNHELE.

CLAUDE CHONION
APOLLD XV

NL']TE-EINT*GED?GES
Wi

Sk,

Frem——

", i e Ergem,
s

SEZERIHEE

PR i 1 s
L - i i (T
) e S|

REMLEZEEEBOIEER
Claude Chonion Nuits-Saint-Georges Rouge

HEF 22N REAREEDRBAED, BRIF, Bk
GHERBTZ . AXAPETHEHELANSEEERA K
RRAFEHBNMRME £ KON E—RZEaILRE
BRUEH U ZHENNRIAFTEBERHESR. AEM
B, ZANHHa B EEE T8O

Ch.Lynsolence, St. Emilion Grand Cru AOC

}? e EFEAATEAE R RE FZREEN, BFEREEFER,
ZILYNSOLENCE = . -
e 55 = SH LA EEREEDenis Beraud#iB . 100%K fAF1

AN EMmpos GRELND O

ZHEMEEE, WEBERRR,

BG4S ~ SOF B RRAG RATER, 1A B1RIK, WK

REZRE, LMY

AR B, ERFMBETRERZBR "REEE" o

EREROIHEED
Ch.Puy Boyrein, Graves AOC

“RANHETEHEE,
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REEEROEEE

Ch. Greteau “M”,Bordeaux Superieur AOC
FRERGETERE17HE, BERRRMAABIT
B, Bl ER FAMEdevile RIEFIAHB , EKRKEHEZ
R, BERSHBESR, ZBEARHM. BEEEL
BHREFES, 27FN, E—HKOBFENERSS
RE T K ER,

EREREE R RS EN XS EEHE TR (Chateau
Boyrein) li—#B4Y, ZERGREZEREETIRIENE
E, REAZNEHESAEGAEN T FI5E, FREHN
BRT1877THRE, BEREERIMedevileZ EA T 22

Aussino News

=PERS

EE2012EXUTZ “REBNEMRR” TiXiED
EXEF

Aussino Launches “Best Shopping Assistant”
Competition for Wine Festival

ARIEEAVEFSURAEWESLEN—H, =EBEVEITE
20126 "REBASMAR" o KRIUBERD W IEERHET,
B EBEANKITENE, SRETHEZTEEHIMBX—AFF
FERBEZRAMKE, RREEFSRREHTIVE. E-HERS
FREFFRIGHE DAL BEREESITE. EHITIERWN. &
NEFH, NENREEZSREFHERNEB SRR, BEY
=PARHE, BITERRRBINSBR =2,

"BRRBHSMAR" EHCERER. i, £h £E%Z
MRENTEEHSBRARBSE, AL -MEANETECE

B, RRENBSETMET, KZSHELRAMAE,
H£ERIBEHH, AEFUMENSHR. HEFNENSH
A RSN SHER. TLRSENSHA. HERITEY
SHR, EFNNSRESLERRINFNAEHAR AL
REN—m, ASENEREXIEENRANZ2HAFESF.
mAONSEAK. KEEEMNAANGTNERERETMERN
B EEF R EERI—Ro

RATHDESNETHS, SUEEREREBAMSEIEEETHE,
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NEWS

EPEFRIK2012FE MR IES ST AR
Aussino Awarded in 2012
China Finance Summit

2012 EIMRIES6 B fEdE 24T, W "BifTHIHRELE" Higx
T, 0BMALER, C0BBATH, 100BFMIVSEFEE—
B, HEXET “G6. fH. WE. ZR" NTERE, FAR
WA T E LT RIS AT & BE ELF B AN AMA
¥, &= F, BEBVERZIRET, FIEh 20128EHZH
SRRV EEESERE" , UE "20120FERmE8"
SREE BHOLTRELAIKS 20126 (7l ) Fmh Ay
=

EREE Al SEERRR LT AR

i
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ThaEacil

2012 E PERRIMN B EE B Z ik BliH 43R
2012 Aussino’s European Wine
Country Tour Ends

“EHER, NOEAER" , 201266824827 HoH, ER
BN ELR T —F—ENEONEEER 2R, H29ZEEN KA
WATE, EHTERE. BE. BAFNKEZMETX, £5028
MNEE, RAFFERE. REE. HhTOEE. A5, i

UMM T, SR, TRBRENLE, REENEENRE
B, HEEEBSMERRZENEA. REMEENR, 2
—IOEERE T
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INndustry News

1T FhiE

2012 Wine100# &l K |FEIFH1T
Wine100 Salutes Top Wines through
Blind Tasting

2012 Wine 1008 & B AHZTHHA3E £5 A58 A _ Lt EMNbrEE
#47, EAENENPEEEZERSOENT L EMRILE, §E
Wine100B & E A ZREIE 7 S AR E EEAITANrew Callard 5
4, Jane Skiton& + MK Ned Goodwinse 4181 EE EH, F#
BTEFERRMN. BN, EBETRVENNZEEEERSS
T,

FRARFEHFEXRBERNAR, RBXNERTENEEEE
ABER (BFAEME AEEEN. S, KX, BES)
BT @I &RARS I W ER. TREKBEERREAE
HZSE, BRFATEATHNHEEE, HIUEWINe 100892
FREA R,

WREFLCET FATE. ZE. AN, AT, 88 R
AT, £E. HET. AT E18PERAZOEFNRLE
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BB, ZHBHIT4105K, HPFKESRI4K, REG1K, 47
LATER,

A IR AT P8 = 41 A [ DR LT F 2 T 2008 R0 A A R 4t
EERPEA EEE2006K5RE, MIREXLMIE S HRIRNT
B & B2000FN BT 7 B+ R A B A E20043K 1545538

KTREEERD

FEEADREREE BTV PRMELE, XM LEREES
HEATHESINEF L, KEANTRBREATEACHBRTEA
FIEMW (Master of WinefIZ8S) — X2 BT SRR IR,
IR BB NES00 A BAIN, tEFMAMNALE D, B19535E
BNz LUKR, FHEFBEIE AT ERIDREIS A, EHREIXAk
1, XFEINERKAHE, BEHBE=RFH0%K, BES
ERFHTIS, BMEXEERITRAT10%, Fitk, RS
BEEAM MR, RRENLGRBE, EEWTU AR
HF ISR S, TEAKSHX BRI EECRES
AT,

RIR & & B ERE M

A Breeze from Cotes de Bordeaux

20127 B108, FEE M EMEERSNET RER/RL T
BTl MEFRFFROBEABANNESETENTRREE
( Cotes de Bordeaux ) B&EEEE, KEK/RZHIS8ZIHESH
BIERN SR AT FH14I0AREB—E,

BRE ERAERE 15000 FATUR 14%8EREEER, HamN
HEHERRER, MEEFR, SNRZBHAEEE (97%) , A
BEE, RERE, LT, TEHELMAESR (Merdot) |

BEHBESERA, TEFESMABDEIR ( Sauvignon Blanc )
Fb3EH ( Semiion ) o

AEESMEMFAREERETREFEE, —THRRUF
BHRER, RRZEAGBRESIRIFITHELTS, HE
WPPTARKEN AT RRE FBEERXASNE. BEETTHE
LR R E RS LDBIEL AN TN = AR EM U, 7
MEATH, FinEHFIIRE HEPeugeotiR IR EBHRILEIN
R AERUR BN EERERIE,

KERE, HRTF, AIRBEE-ERRTEEEN TR REHEE
RS, WRBRRIE T ARZEZESXMEFENEAER, ML
BE, WTRH, RERRENKZBEETR M, TAMRRT
FERER, E5XZNEEERT T RAABEHIM. BrrImiT
M, O%BRINFETS, TR, XRENHTARAREBEZR
HENBHERFTAEN WRESRS]T 38060 AALEZo
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BIEAEER

HERE
Charity Foundation

EEERBILEES. £AERRIT. SXMABEENE
REKWIHSXERT, bERFEABLZEESHBEN
EREAFENFRE T201 268 AHBRBB LT,
XEERHNI|RZEERZEERFEFZR. A KE
ERFENMNEZEEENBENE=ZFFE/NE, R,
FUERAFENFCEBANES EEHRBREENSTH
55, BEffgit TEEE#HITZH,

EH£2012F 4201246 Bt & &R

Aussino Charity Foundation Financial Bulletin, Apr. - Jun. 2012

H{7I. JT RMB
AR K P R B
Initial Account Balance

¥ 403969.3

L'ON

Income

]
Expenditure

REEERFEXRAFNEZHERELS
Free-lunch funds for poverty-striken students

of Sichuan Aussino school

MAL WL X R R H RFTEI8 K

Donation for poverty-relief campaign for Conghua

¥21770.0

¥1000.0

AitxH
Total Expenditure

HAR K P RE
Current Account Balance
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¥381199.3

Opening Ceremony

B SUE

E[&/BZE Aussino Cellar

IARENEE

HH/AMD: TIIREEXT EHAIEILX 25Kk &2i8235

No.23, Yong An Road, No.2, North of Yi Cheng Jie Dao, Yixing,

Jiangsu Province
#3E/Tel: 0510-87066559

RN RBAEE
Hi/Add: RMNBRMAMEAX AEFRKSS (K+F ) WERE
ETRE
Novotel, No.8, Zhong Hua Nan Road, Nanming District, Guiyang,
Guizhou Province
B1E/Tel: 0851-5859898

EP&iHRE Aussino Wine Shop

FNES

Hi/Add: KEWRESHX 28195 T REEREY /0
—E

Ground Floor, Gold Yuanbao Shopping Center, No.19, Huang Hai
Road, Binhai New District, Tianjin

BB ER

Hi/Add: ITHEREA T RABKZE/NK —EHH#HS3-13

Shop S3-13, Ground Floor, Tian Zhi Run Garden, Yu Gong Road,
Zunhua, Hebei Province

BiE/Tel. 0315-6603588

)RR R

Hlt/Add: PU)IERE R ER S EAILE8 S M5 S

(25)No.8, Guang Fu Qiao Bei Street, Wuhou District, Chengdu,
Sichuan Province

BiA/Tel. 028-85213970

E £ Y5 Aussino Wine Corner

IERAEEMEL

/A TTEEM T2 525
Building 2, NO.22, Yi Wu Road, Guilin, Guangxi
0773-28288181

[ o]
‘E*r:{'l.-t-" AbLe
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Z Py
ENKEBRE
it /Add: SMAKEM L RAK28888 (I RABSEHHIRIL)
No.2888,Gongnong Da Road, Changchun, Jilin Province
815/ Tel: 0431-89191777

KERTMAEBUA. &5, XHUMZBFL, 19945, KEMH
ERAEARERH T FTHOKE, BE—BBRREPERILF
[REEMAIBAZR, MHEFRMREGS TERSA M T2, #S
EPNKEARRNEEL, BSERKS, TEREG T HEM
REXMMAETENERIESEENRBE ¢

]HIJ}

EMNERE, FRERUNSHENSE, MIRFEEMEE
FE— i,%Maﬁﬁﬁmfm,xéﬁm%w$%¢%mﬁﬁ
Wo AXMHEENALEYIEE, RNKTUEERENE
BT, B, NiE. ORENEEREL, S MEMREFNT
B, B—EgaasimEners, RREERTHEE, =X—
REFRESH S HABNRIGHEE, RIFGAKEFTHARNNE
MBS

HEBREOHN, SEEFEIRVE, AFHELFHEAN,
TERLENE, RRREHAE, WKz H, RBEZ8, LB
bR, REREMSHENSERES, Ei\_iﬁikﬁﬁ’\]u%?@fﬁl\'ﬂ*
i, AT ENEYTE, ERERSE—ENZER. BK
N&E, BT REFESRE,
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4 == 3

BRI EEL

k. BRI EPRAGDEEEA206 (PRAFHSENE_Z)
E31F. 023-67089696 67896808

BRI E T IR S 5% T TIEBCBD R R S XAy
ErR, REAARLXSANEEGETE. 20 DEXAE
H—IRNTRERE IR = FTo

TH R RS R
. VIPEE&IAL X 600n 24, £10/8, 100ME& Ao

2. BRMB R 100 £A, ERBEHHITR, 20/1\%ﬁ0

3. BELZRERHEESX300n £H, ENEHAR, 70 Mm:

£ (TR A 120 MES BRAL) o

4. VPIERIEEZERLLERTION AL, ERHEELZE,
5. POMIEREREX, B MRRFELGREEZH. =
SZBAFCRIAR Mo
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IHERAEE, RBRIEMNE

(EEEEEREED -

o SPEE
cSlREE
cSRER
o SfEE
o SPEEE

EmEE A A 2
BHEREHBEXNEFSA
BEBREEEE
EHEEBENEIE
BERERELEDMN

Jim Sk ks EF

REBEFNEFRBETIL, HEAREXLE
IFMepBEC—RBUNBEEZLTHERANERE
V2EEHEEFRMN—F!

RGNS

- REEEUEREX

- BEEEERAN , BRIINERSERME ;

- BE3005 s EREESSLS] , BRFAIUSIER |
- B ERHERENERTR

- EREEHEEIRE.

= EEILISRE

(R, RER. RGBSR
- EER IR REEHET
IR S R TS AEERRE)

- EEREIRS

CrEEEL . EEEE INREETSREEEERG
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WWww.aussino.net

2 5 2 B W E BT
The Leading Fine Wine Specialists

| T

Myt FEFFESEEROSHERMARITHISE

: D0B52-24082390; 24982391; fIL: 00B52-24089871 EN#H: fannyma@aussino.net

WWW.AUSSINO.NET
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